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Spring Greens 


Summer Feeds 


Spring lasts all summer for the feed manufacturer adding 
Doughboy Mash Concentrate with Controlled Cereal Grass- 
es to his own mixed mashes. That’s because Controlled 
Cereal Crasses bring springtime greens freshness to cny 
mixed mash. Yes, this sensational new ingredient gives your 
customers the freshest feed they can buy. Conirolled Cereal 
Grasses are tender, unjointed, selected grasses grown under 
scientific conditions, then cut at the peak of their vitamin 
potency and mineral content. They're rich, spring grasses— 
not the vitamin-starved, stemmed and seeding summer 
grasses that chickens get on summer range. So bring back 
Spring to the poultry pens . . . add Doughboy Mash Con- 
cenirate, with Controlled Cereal Grasses, to your own mix- 
ed mashes. It'll pay you because Controlled Cereal Grasses 
put a fresh sales-punch into your poultry feed business. 
Mail the coupon today for the inside story on the biggest 
news in concenirctes! Thozre’s no obligziion. Write now! 


DOUGHBOY MILLS, INC. 


NEW RICHMOND, WISCONSIN 


Add DOUGHBOY Mash Concentrate 


CONCENTRATE 


‘ 


Without obligation to me, please 
send complete details on Dough- 
boy's fresh green grass sales story 


Name 


for 
5 5 
j mM arr 
YOUR OWN Mixed Mashes 
OA J 


Kaukauna Plant 


HENRY CARSTENS & SONS 
PHONE 116 WE DELIVER 
FLOUR - FEED - SEEDS 


FEED 
GRINDING 
MIXING 


Built by 
T. E. IBBERSON CO. 
Minneapolis 


View showing 
Triple Action 
Dry Feed Mixer 


View showing 

Feeder, Scalper and 
Magnetic Separator; 
Attrition Mill with Strong- 
Scott Pneumatic System 
and Sacking Spouts. 


Does Thriving Business 


Henry Carstens 
& Sons 


Kaukauna, Wis. 


HIS plant operating under the man- 


agement of father and son is doing 


a thriving business. It was completely 
remodeled and Strong-Scott equipped in 
1939. 


The equipment includes a Pneumatic 
Blower System; Feeder, Scalper and Mag- 
netic Separator; One Ton SS Triple Ac- 
tion Feed Mixer; Head Drive; Strottco 
Elevator Belting; Superior close center 
Elevator Buckets; V-Belt Drives; Grind- 
ing, Sacking and Mixer Bins with gates 
and fittings, etc. 


Before you start on any building or re- 
modeling project — find out what Strong- 
Scott Equipment will mean to you in effi- 
cient and economical operation. Catalog 
sent upon request. 


Fverything Jor Every Mill, Elevator 


and Feed Plant é 
The Strong-Scott Mfg Co. TRING 
Branch Office: Great Falls, Mont. Minneapolis Minn. StoTy 


FRED H. CHASE, Representative, Box 124, OSHKOSH, WIS. 
Telephone 8187 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 


MERCHANDISING MAGAZINE OF THE FEED INDUSTRY 
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LOW cost source OF VITAMIN A 


Forget mixing troubles — cut your mixing 
costs — insure ample vitamin A content in 
your feeds with Caratone, the new free- 
flowing powder. 


/ Nitamin A from Natural Sources 
Caratone, a carotene product, is nature’s own 


ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
} lined jute bags, there are no drums to bother 
Vn about — no return charges. 


NE “* Your customers, too, will appreciate the 
o extra values of feeds fortified with Caratone. 
GENERAL BIOCHEMICALS, INC. 


CHAGRIN FALLS, OHIO 


source of vitamin A. It provides vitamin A activ- — 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 


Wheat 
Wheat Middlings 
Rye Middlings 
Malt Sprouta 
@newens Grains 
Linseed Meal 
Soybean Meal 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


—Retter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asout sacs! 


(Quoted from a Customer's letter) 


“Here comesa bouquet for you 

and your entire organization. 
# x x It is a pleasure to do 
business with a swell outfit 
like you have.” 


WERTHAN BAG CORPORATION 
NASHVILLE —NEW ORLEANS 


(WERTHAN) 
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' Types and Sizes 


Unequalled in any way 


1940’s Incomparable Mixers: all the newest de- 
velopments —the last word in designing — the 
best built, easiest and cheapest to operate — 
Mixers that deliver the truest-mix mixing, at the 
greatest tonnage to the smallest cost. Used ex- 
clusively by a majority of the largest makers of 
high quality feeds who demand the best in mix- 
ing—and obtain it regularly with “Eurekas.” 


Ask for catalog B-165 


S. HOWES CO., INC., Silver Creek, WN. Y. 
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ARCADY 


In our great grain producing sections, and in other 
communities where grain is available at reasonable 
cost, SUPPLEMENTS will get the call. You can 
supply this demand adequately and profitably by 
selling the complete line of ARCADY SUPPLE- 
MENTS. Whether it be for poultry, hogs or 
cattle, there is an Arcady Supplement to meet 
every feeding requirement. 


ARCADY 30° Poultry Supplement 


ABUNDANT GRAIN HARVESTS Mean BIG SUPPLEMENT SALES 
ARCADY 


ARCADY SUPPLEMENTS 


Arcady Supplements are products of scientific re- 
search. Painstaking laboratory analyses and con- 
clusive feeding tests prove them to economically 
and effectively supply exactly what grain alone 
lacks to make completely balanced, result-produc- 
ing rations for all classes of livestock and poultry. 
Sell ARCADY SUPPLEMENTS with full con- 
fidence that your customers will profit in all their 
feeding operations. 


* ARCADY 35% Poultry Supplement 


% ARCADY 40° Hog Supplement 


TESTED 


ARCADY FARMS MILLING COMPANY: 223 WEST JACKSON BLVD. 


ARCADY PREMIUMS: This 32-page free premium catalog pictures 
and describes more than 45 useful premiums for every member of the 
farm family. They’re sales-makers for you because your customers get 
them free with the coupons from their Arcady feeds. 


CHICAGO, ILL. 
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. F. FRESH- 

WATERS, operat- 

ing the Keota 
Produce-Hatchery, Keo- 
ta, Iowa, is a firm be- 
liever in the merchan- 
dising benefits derived 
from timely up-to-the-minute mail- 
ing lists. He has six companies 
which use lists of farmers, poultry- 
men, and dairymen and these man- 
ufacturers keep the mails hot with 
good advertising. 

Mr. Freshwaters has operated this 
business for 14 years. He sells a 
nationally advertised brand of com- 
mercial feeds and a local brand of 
his own. Every year he distributes 
around sixty carloads of commercial 
feeds. He runs a 30,000-chick hatch- 
ery and handles grain, coal, poultry 
supplies, and similar merchandise. 
He has seven employees and they 
are all kept pretty busy taking care 
of a business totaling around $160,- 
000 annually. 

“Of course, I believe in advertis- 
ing,” said Mr. Freshwaters recently. 
“How can any business man doubt 
that advertising pays these days? 
When manufacturers provide me 
with advertising material I figure if 
they can have it printed, I can cer- 
tainly put it in circulation. I use all 
store advertising material they pro- 
vide me. I see that they get names 
for the mailing lists. I have given 
away novelty advertising like pen- 
cils, rulers, match folders, and the 
like and with effective results, too. 
Each Christmas I distribute about 
250 calendars to my customers. I 
use a duplicator to get out my own 
letters and cards to the farmers.” 
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plus planned advertising 
enables iowa feed dealer 
to boost his profit 


Here's another feed man who be- 
lieves in a clean store. He has his 
retail store room cleaned out, the 
stock somewhat rearranged, fresh 
signs put up and any other needed 
changes made about once weekly. 
It is his observation that farm folks 
as well as others notice these things 
in retail merchandising. He thinks 
the public notices, also, little things 
like displaying the American flag 
on patriotic occasions. For a good 
many years, a majority of small- 
town retailers have been neglectful 
in this matter. The small feed mer- 
chants have been as guilty as any- 
one. Now, with a surge of appreci- 
ation of the liberty and living stand- 
ards in the United States, more 
dealers are decorating in the na- 
tional colors for Fourth of July, Arm- 
istice day, and similar holidays. 
This is one thing that will not have 
to be started at Mr. Freshwaters’ 
place of business because he has 
been following this custom. 

His success in Keota is another 
illustration of the cumulative effect 
of goodwill. He started back about 
1926 with the idea apparently of 
treating everybody kindly, of being 
friendly and helpful to all with 
whom he came in contact. The re- 
sult possibly was not revealed at 
once but as time went on, the senti- 
ment became visible to all and 
when the hard times came, many 


friends were loyal to the 
feed man. 
“Live display” is one of 
the pet ideas of this feed 
merchant. 

“T believe in this prin- 
ciple in merchandising,” 
said he. “It is positive visual evi- 
dence of what a given kind of feed 
will do. I feel that all feed men who 
can should make use of live win- 
dow display — like turkeys at 
Thanksgiving time, also puppies, 
baby chicks, and other animals and 
fowls. Anything that is alive and 
eating attracts more attention than 
anything else.” 

It is Mr. Freshwaters’ policy to 
keep a close eye on the operations 
of successful customers. Having the 
actual facts on what these farmers 
and feeders are doing, the results 
they are getting, and the profits 
over feed costs that they are able 
to make is all fine sales ammuni- 
tion. 

This merchant believes that hold- 
ing farmers’ meetings, in joint spon- 
sorship with the feed manufacturer, 
with motion pictures, talks, and gen- 
eral entertainment, if properly ad- 
vertised and directed, is an activity 
which is bound to make friends and 
sell feeds. His experience is that 
the farmers’ get-together is profit- 
able and is here to stay. 

Mr. Freshwaters believes that sell- 
ing feeds from farm-to-farm, con- 
stant personal contact; is a perma- 
nent feature of modern feed store 
merchandising. He has men stir- 
ring around among the farmers 
about all the time and he feels it is 
a profitable thing to do. 
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THE HUBBARD SUNSHINE WAY ! 


e Hubbard Charts a Complete Course to Bigger Success in the Feed Business e 


To those men who want to build a profitable busi- The HUBBARD SUNSHINE Way builds a feed 
ness under their own brand name, Hubbard Mill- business on an outstanding value. There’s no ob- 
ing Company brings a complete program —re- ligation in writing for details. Get the new and 


search, management, sales, and advertising helps. complete story of The HUBBARD SUNSHINE Way. 
Milling C 
LO. 


Hubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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fire wrecked mill but 


Kent 


his customers loyal 


T seems logical to say that one 

test of a good business man is 

whether he can hold his trade 
when he is not in business. 

At first glance that statement may 
look queer and might make you 
feel that any person uttering such 
a remark was a leading candidate 
for the county asylum. 

But Ed Shirey, owner of Palestine 
Mills, near Wausau, Ind., has pass- 
ed that test. 

On November 9, 1939, Mr. Shirey 
saw his mill, which had provided 
him a substantial livelihood for 15 
years, burn to the ground. As he 
poked through the smoldering ashes 
two things went through his mind. 
First, he was making plans to re- 
build; second, he wondered wheth- 
er his customers would drift away. 

Both questions were answered 
favorably. Early this Spring Mr. 
Shirey celebrated the opening of a 
newly-built, modern equipped mill 
and the old customers started 
streaming back to do busniess with 
Mr. Shirey. 

The main reasons for Mr. Shirey’s 
ability to hold his clientele was his 
penchant for giving service and the 
fact that he was born and lived all 
his life in his present territory. 

There’s an interesting story be- 
hind Mr. Shirey’s induction into the 
feed business. 

Way back when Mr. Shirey at- 
tended school in Wausau he count- 
ed Henry Secor as his best friend. 
After schooling their paths separ- 
ated. Mr. Shirey went to work on 
his father’s farm, Mr. Secor started 


to work for John Sloane who then 
owned Palestine Mills. 

Then one year these two chums 
saw a chance to get together again. 
Mr. Sloane was getting older and 
wanted to retire. Pooling their re- 
sources they bought the mill from 
Mr. Sloane. But they were destined 
to soon part again. Mr. Secor felt 
the press of activity in his other 
interests and sold out to Mr. Shirey. 

For more than 15 years now Mr. 
Shirey has owned the mill. Today 
the business has expanded to per- 
mit employment of Mr. Shirey’s two 
healthy sons, Guido and Virgil. 

Mr. Shirey is alert to the knack 
of modern business. As far back as 
15 years ago he had machinery to 
grind and mix feed and carried out 
a complete feed service. When 
other operators in his territory were 
content to make their income from 
buying and shipping grain, Mr. 
Shirey was merchandising feeds 
and sidelines. 

Business at Palestine Mills is done 
almost entirely on a cash basis. 
Mr. Shirey believes that credit 
granted too liberally often makes 
enemies out of friends. 

Mr. Shirey believes in the value 


VIRGIL SHIREY, left, standing 
by the Prater twin spiral mixer; 
view of rebuilt Palestine mill. 
Note the fine display platform; 
Prater corn cracker; Sidney corn 
cleaner; Guido Shirey, standing 
near Prater twin spiral mixer. 
The new Palestine plant is the 
last word in modern construc- 
tion and is able to take care 
of all the feed and grinding 
needs of farmers in this area. 


ED SHIREY telephoning a reg- 
ular customer. Mr. Shirey makes 
an effort to contact customers 
all the time, either personally 
or by phone. 


of consistent advertising. He runs 
an advertisement in the Wausau 
paper twice each week and takes 
it on a year around basis since he 
feels repetition pays dividends. 

Grinding is an excellent source 
of income for Palestine Mills. And 
Mr. Shirey believes in making a 
profit on his grinding service. He 
charges 10 cents per 100 pounds 
for grinding feed; 15 cents per 100 
for cracking cobs and 25 cents per 
100 for grinding cobs. 

The new plant is the last word in 
modern construction and represents 
an investment of $12,000. An inter- 
esting thing is that Mr. Shirey help- 
ed his builder construct the plant 
and the entire structure was built 
without the aid of even a blueprint. 

Mr. Shirey has machinery of both 
the Prater Pulverizer Co. and the 
Sidney Grain Machinery Co. In- 
cluded in the Prater lineup is a twin 
spiral mixer, a number 40 direct- 
connected grinder, a corn cracker 
and a cob grinder. 

The Sidney firm has furnished a 
revolving screen corn cleaner a 
sheller and a dragline. Mr. Shirey 
has noticed a decided increase in 
business since he built the new 
plant and maintains that modern 
equipment helps increase business 
and profits. 
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REPUTATIONS, too, 


A good reputation is the result of years 
of careful nursing, attentive grooming. 
Protect it, as you would your own child. 


Every ingredient of the feeds and mashes 
you manufacture has an important bear- 
ing on the final quality of your feeds. 
The quality of each and every ingredi- 
ent may directly affect a reputation that 
has taken years to build. 


That's why more and more successful 
feed manufacturers, who will not take a 
chance with quality, are relying on 
Atkins & Durbrow for their vitamin oils. 
They know that in representing such out- 
standing manufacturers of vitamin prod- 
ucts as E. R. Squibb & Sons ("a name you 
can trust’), The California Packing Cor- 
poration (Packers of the famous Del 


EASTERN DISTRIBUTORS 
FOR 
E. R. Squibb & Sons 
EXADOL “800D" 


6,000 or more Vitamin A and 
800 or more Vitamin D units 


VioBin Corporation 


REX WHEATGERMOIL 


-A cold processed, extracted 


oil, rich in Vitamin E 


California Packing Corp. 


REGULAR BIOTOL 
Not less than 85 Vitamin D 


and 600 Vitamin A units © 
SUPER BIOTOL 


 Not-tess than 3,000 Vitamin 
A and 400 Vitamin D units 


VITAMIN A OIL 


25,000 U.S.P.XI“A” units 


per gram 


NEED PROTECTION! 


Monte products) and the VioBin Corpora- 
tion (manufacturers of Rex Wheat Germ 
Oil), Atkins & Durbrow is able to offer 
vitamin oils of every type — to meet 
every requirement — and at prices that 
make it foolhardy to risk any substitu- 
tion for quality. 


With sales representatives operating 
from centrally located cities east of the 
Mississippi and with local warehouse 
stocks in many distributing centers... 
Atkins & Durbrow is prepared to give 
unexcelled service in filling your needs. 


Before you make any further commit- 
ments for vitamin oils, we urge you to 
see the A. & D. representative. You'll 
find him the type of man you like to do 
business with—a true representative of 
a quality house. 


ATKINS & DURBROW, we. 


(Proprictors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO 
1524 South Western Avenue 


BOSTON 
177 Milk Street 


DETROIT 
3023 Vicksburg Avenue 
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THANK This month, The Feed Bag celebrates its 15th birthday and starts 
YOu its 16th year of service to the feed industry. For this privilege we 

are deeply grateful to our many friends in the trade and particu- 
larly to our more than 5000 subscribers. 


These readers have made the growth and progress of our magazine possible. 
Collectively, they pay more money for their subscriptions to The Feed Bag 
than is paid by the readers of any other publication in the field. Because of 
their loyalty, every issue of The Feed Bag carries more pages of advertising 
than may be found in any issue of any other feed trade publication. 


_ If you are only a casual or new reader, you may ask what we have done 
to deserve this loyalty. It is a fair question and our reply is that we have 
never forgotten that the primary mission of our publication is to serve, to the 
best of our ability, the entire feed industry — in the belief that when the group 
is served so are all the individuals comprising it. 


Consequently, every article we publish is selected to help, inform or enter- 
tain our readers. Every issue is carefully edited to help you sell more feed and 
make a larger profit. We use modern “easy to read” typography, scores of 
illustrations and the finest casein (milk) coated paper. 


The service rendered by The Feed Bag also extends beyond the printed 
page. Our staff, for example, originated and sponsored the first three cele- 
brations of National Feed Week; helped organize three of the leading feed 
trade associations of the country and closely cooperates with all others; oper- 
ated national headquarters for the feed trade NRA code; conducted successful 
campaigns against portable mills and for cash basis feed stores; sponsored 
the only published accounting system for retail feed stores and the industry's 
only annual buyers guide and reference book. 


We are proud of the record of these past 15 years but more proud of our 
friends who have made this record possible. We feel that there is no greater 
or more essential business and no finer group of men than those who comprise 
the feed industry. 


And so we say “thank you” to you who are our friends and readers and, in 
sincere and humble appreciation of your loyalty, herewith dedicate ourselves 
and The Feed Bag, for all the years to come, unselfishly to your service. 
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E save the cost of one 

man's labor by a simple 

and practical method of 
storing our produce,” asserts I. W. 
Schultz, manager of the Home Grain 
Co., LaGrange, Indiana. “This 
worth-while saving is doubly im- 
portant in today’s keen competi- 
tion,”’ Mr. Schultz continued. “When 
you consider that most chain gro- 
cery stores advertise and sell many 
of the feed products that we have 
to sell, and that co-ops also are en- 
gaging vigorously in custom grind- 
ing, as well as retailing a full line 
of feed, remedies, equipment and 
supplies needed on the farm, the 
saving of one man’s full time labor 
is an important factor. 


“On the north end of our mill 
building we built an annex which 
is 24 x 50 ft. There is only one parti- 
tion in this annex—space set aside 
for storage of lime. In the larger 
section, about 24 x 40, we store all 
our concentrates, meat scraps, sack 
salt, starter and grower mash, mid- 
dlings, bran and other ground feed, 
and in season—binder twine. Each 
product is given a storage space or 
place where it is easily and quickly 
accessible at all times. In the case 
of car load lots, or trailer truck lots, 
these items may be stacked high, 
one above another. In the case of 
smaller job lots, requiring space for 
assorted mixtures, these are so ar- 
ranged that no other product needs 
to be moved in order to get the ma- 
terial you want to fill the orders. 


Plenty of walking space is left be- 
tween the various products to help 
further in quickly finding and get- 
ting out for delivery to customers, 
the proper items. In addition to the 
time and labor saved, this proves 
to be a service which farmer cus- 
tomers like—it saves them time too. 
In addition to these advantages, 
Mr. Schultz claims that cleanliness 
around a feed mill is quite nearly 
as important as accessibility. The 
aisles are swept clean as often as 
they need to be to keep the place 
clean. Perhaps farmers do not ex- 
pect to buy feed, fertilizer or meat 
scraps in a beauty parlor, but 


makes profit for dealer 
i. w. schultz of indiana 


cleanliness is a real factor which he 
thinks many operators may have 
overlooked. In any event, he says 
it does help make more sales. 

In line with this program, block 
salt which has a big sale with the 
Home Grain Co. is stored in another 
smaller room adjoining the large 
storage room. The larger room hav- 
ing outgrown its original capacity 
to store all the supplies handled by 
the company. In this same room he 
keeps 15 or 20 half-filled open sacks 
to mix up small batches of feeds for 
small chicken growers, or smaller 


PRIZE winning corn which 
Dealer Schultz grows on his 
own farm to help show 
dealers he knows something 
about farming. Lower left, 
mill; Schultz steps out on 
the platform to accommo- 
date The Feed Bag photog- 
rapher. 
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stock raisers who want to buy only 
a few pounds at a time, such as soy 
bean meal in two grades, cotton 
seed, charcoal, linseed meal, hog 
concentrate, chick feed, lime, tank- 
age, and the like. Some of these are 
placed in bins for quick mixes, but 
owing to the large number of items 
needed for these small sales, the 
open-sack method is employed. A 
large number of sales are made in 
this room. From these small sales 
large ones grow from time to time, 
according to Mr. Schultz. 

From the accompanying picture, 
it will be seen that customers can 
drive right off the scales over to the 
platform for unloading and loading 
into or out of the storage room. The 
same convenience is obtained for 
incoming stocks by truck. This 


(Continued on Page Forty) 
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Ae SOUND SELLING 

BETTER PROFITS 
Gor your CUSTOMERS 


Sell the importance of SUMMER VITAMIN 
FEEDING! Watch Summer sales jump! 

Here’s the formula: Call on your feeders. Point 
out to them the importance of summer vitamin 
feeding. Tell them the reasons pullets in par- 
ticular need vitamins A and D in abundance 
during the summer. These vitamins help 
promote growth, build strong frames, develop 
bodies for the laying job ahead — give 


Z 


feeds are — how they are fortified with 
EXADOL*. Tell them why you use EXADOL 
—a rich dependable source of vitamins A and 
D—a proved product. Squibb guarantees Exadol 
High Potency Vitamin A and D Feeding Oil 
to contain 3,000 (or more) vitamin A, U.S. P. 
XI units, and 400 (or more) vitamin D, A.O.A.C. 
chick units, per gram. 


Try this summer sales formula. It’s a 
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layers added stamina to keep on pro- 
ducing. 


PURITY | 


UNIFORMITY 


business winner. Write for prices — and 


EFFICACY 


free valuable Squibb Vitamin Portfolio. 


Tell feeders how well-balanced your 


*® 4 trademark of E.R. Squibb & Sons 


Mail the coupon today. 


HIGH POTENCY 
VITAMIN A AND D FEEDING OIL 


Eastern Sales Agents Mid-Western Sales Agents 


THE 0. K. COMPANY 
Atkins & Durbrow, Inc. 


165 John Street, New York 


THOMPSON-HAYWARD CO. 
29th and Southwest Bivd.— 


E. R. SQUIBB & SONS FB-8 
Veterinary and Animal Feeding Products Division , 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio,“Squibb’s Contribution 
to Vitamin Feeding”. I understand this places us under 
no obligation. 


Name 
1524 S.Western Ave., Chicago Kansas City, aac = 
Pacific Coast Sales Offices Address 
E. R. SQUIBB & SONS : 
Los Angeles San Francisco, Cal. Seattle, Wash. Gity State 
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“TRACE” MINERALS STIMULATE 
BODY CHEMICAL PROCESSES 


Every chemist and many non-technical persons understand the idea of 
catalysts in chemical reactions. A catalyst is a chemical substance which 
when present speeds up a particular chemical reaction, but itself re- 
mains unchanged when the chemical process is completed. Some cata- 
lysts are even more effective when a second catalyst is present. This 
second catalyst is called a promotor because it steps up the efficiency 
of the first catalyst. Some of the “trace” mineral elements in nutrition 
are believed to act as catalysts or promotors in the body chemistry. 
They function as electric impulses or “shocks” which touch off and 
put into action vital processes. [Note: -or sufix in promotor deliberately selected.] 


“TRACE” MINERALS ARE 
ESSENTIAL TO LIFE 


Limestone the world over is chiefly Cal- 
cium Carbonate. But the Limestone of the 
Franklin deposits from which Lime Crest 
Calcite Flour comes is different from all 
others. The U. S. Geological Survey states 
that among the many mineral species found 
in the Franklin deposits 30 are not known 
elsewhere in the world. 

More than 140 minerals have been found 
in the Franklin area, representing combina- 
tions of 42 different elements. Most of these 
many elements occur in minute “traces” 
along with the Calcium Carbonate of Lime 
Crest Calcite. 

Nutrition science has overwhelming evi- 
dence that many elements which occur as 
“traces,” a few parts per million, in food 
materials and animal tissues are necessary 
for the endless chemical processes that are 
constantly at work in the living system. 
Elements such as Iron, Copper, Manganese, 
and lodine, play a chemical part that is 
comparatively well understood. Many other 
mineral elements such as Zinc, Bromine, 
Silicon, Tin, and Cobalt have their acknowl- 
edged, but not completely defined places in 
life chemistry. 


HOW “TRACE” ELEMENTS 
ASSIST LIFE PROCESSES 


Always think of the body system as a 
large test tube. Many chemical reactions 
will not occur even in a test tube if the 
interacting chemicals are too nearly abso- 
lutely pure. But the merest “trace” of cer- 
tain impurities may act as a catalyst or 
promotor and give the impulse or electric 
shock that effects the desired chemical 
action. Thus, although Iron is essential for 
hemoglobin formation, pure Iron salts fed 
to experimental animals on restricted diets 
will not promote building of the red blood 
pigment, yet what the chemist calls “Iron 
salts,” containing impurities or “traces” 
including Copper, will bring biological re- 
sults. The explanation is ‘that the Copper 
acts in a catalyst-like fashion and it must 
be present in “traces” along with the Iron 
so that the Iron may participate in the 
chemical processes of hemoglobin forma- 
tion. Similarly, certain experiments have 
indicated that the presence of Cobalt in 
minute quantities as an impurity along with 
the Iron and Copper may further increase 
the red blood corpuscle content of the 
blood. The Cobalt thus has catalyzed the 
catalyst and by its “trace” presence has had 
a “promotor” effect upon the Copper. 
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LIME CREST CALCITE 
CARRIES VALUABLE “TRACES” 


Although the original Lime Crest Cal- 
cite Crystals consist largely of Calcium 
Carbonate, they carry small but measur- 
able fractions of Nature’s own assortment 
of “trace” minerals not characteristic of 
ordinary Limestone deposits. These associ- 
ated minerals include Iron, Copper, Cobalt 
and 30 or more other elements, many of 
which have weil-established places in ani- 
mal and poultry nutrition. Some are essen- 
tial components of complex organic com- 
pounds, others act as necessary catalysts 
or promotors. 

The feed manufacturer who adds Lime 
Crest Calcite Flour to his feeds for its 
Calcium value is at the same time enrich- 
ing his ration with fractional amounts of 
valuable “trace” elements. Many of these 
are recognized by chemists as valuable, 
depending upon the mineral picture in pro- 
moting other vital chemical actions. 


INORGANIC MINERALS 
ARE EASILY UTILIZED 


Because of widespread mineral deficien- 
cies of the soil, plant and animal products 
used in feed manufacture frequently are 
low in mineral contents. It therefore is 
often difficult and expensive to add min- 
erals from organic sources to feeds. It is 
fortunate from the feed manufacturer's 
point of view that (except for Sulphur 
which must be supplied in proteins that 
contain Sulphur-rich amino acids) “all the 
mineral elements can be utilized whether 
furnished as inorganic salts or as organic 
complexes,” and that “it is obvious that if 
minerals in foodstuffs as usually consumed 
are not adequate, the amounts required can 
be furnished as inorganic additions to the 

*Scientific references on request. 


ADD MINERALS TO YOUR FEEDS 
THE EASY, LIME CREST WAY 


Learn more about The Lime Crest Way 
of adding needed minerals to feeds. There 
is no obligation. For full information on 
Calcite Flour, Manganesed Calcite Flour, 
Iodized Calcite Flour, or Maniodized 
(Manganese and Iodine) Calcite Flour 
address : 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, Box 6, NEWTON, N. J. 


Ohio Dealers Will 
Meet On Sept. 20 


A semi-annual meeting of the Ohio 
Grain, Mill & Feed Dealers association 
will be held at the Barr hotel, Lima, Ohio 
on Sept. 20, according to L. G. Bradstock, 
president. 

The meeting will begin with a noon 
luncheon. An address on national legis- 
lation and Washington highlights will be 
given by Ray B. Bowden, executive vice- 
president of the Grain & Feed Dealers Na- 
tional association. Another speaker will 
be A. D. Caddell of the department of 
safety and hygiene, Columbus, who will 
talk on industrial insurance rates. 

Another feature of the meeting will be 
a general discussion on the soybean and 
corn crops, with terminal market men 
present to participate in the talks 

The Ohio association has also held 
group meetings during July at Columbus, 
Xenia, Sidney and Lancaster, with excel- 
lent attendance. The principal subject of 
discussion at these meetings was the re- 
quirements of the government loan pro- 
gram on the new wheat crop. Officers 
of the association report an attendance of 
100 at some of these meetings, an indica- 
tion of the interest dealers are taking in 
this work. 


_________ 


Calendar 


of coming events 


New York State Hay & Grain 
Dealers Association, Hotel Syra- 
cuse, New York,....Aug. 15-16 


American Soybean Association, 
Dearborn Inn, Dearborn, Mich., 


Wisconsin Seed Dealers Associa- 
tion, Park Hotel, Madison, Wis. 


National Hay Association, Severin 
Hotel, Indianapolis. .. Aug. 26-27 


Mineral Feed Manufacturers As- 
sociation, Country Club, Olym- 
pia Fields, Ill....... ... Sept. 6 


Ohio Grain, Mill & Feed Dealers 
Association, Barr Hotel, Lima, 


Southern Mixed Feed Manufac- 
turers Nutritional School, Uni- 
versity of Georgia, Athens, Ga., 


National Feed Week... Oct. 14-19 
Cornell University Nutrition School 
Ithaca, N. Y......- Oct. 17-18-19 


Grain & Feed Dealers National 
Association, Brown Hotel, Louis- 


Western Grain & Feed Associa- 
tion, Des Moines, Ia.. .Dec. 3-4-5 
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National Week 


plans stress better feeding 
brings bigger profits 


J HE National Feed Week campaign is 
now in full swing and all dealers, job- 
bers. manufacturers and allied tradesmen 
are urged to “put their shoulders to the 
wheel” and make this fourth annual cele- 
bration a real contribution to the progress 
of the feed industry. 

The dates set for National Feed Week 
are from October 14 to 19, inclusive, but 
it's not too early now to begin boosting 
the event, planning just how you and your 
firm will participate. 

Colorful stickers, miniature reproductions 
of the National Feed Week poster, are 
available for use on your mail and im- 
mediate delivery may be obtained by 
sending your order to National Feed Week 
Publicity Headquarters, 525 Grain & Stock 
Exchange, Milwaukee, Wis., or to the 
offices of the American Feed Manutfactur- 
ers association, 53 West Jackson blvd., Chi- 
cago, Ill. The price is only $2.00 per 1000. 

Orders for National Feed Week posters, 
17" wide by 22” deep, must be placed be- 
fore September 2. Only the number of 
posters ordered by that date will be litho- 
graphed and shipments will be made to 
teach all feed trade firms at least one 
month in advance of the Feed Week cele- 
bration. 

The charge for National Feed Week post- 
ers is $2.50 for 100, $11.25 for 500 or $20.00 
per 1000, all prices f.o.b. Milwaukee. Feed 
ranufacturers, jobbers and trade associa- 
tions are urged to make arrangements to 
supply posters to individual dealers. It is 
important that every feed store, ware- 
house, plant and office display at least one 
poster for one week prior to and during 
the National Feed Week celebration. 

This year's poster, lithographed in 
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shades of blue and red, has been pro- 
claimed more beautiful and artistic than 
those which have advertised National Feed 
Week in the past. For the first time, too, 
it is the work of a full-time employe of a 
feed firm, Eugene Hoy, a member of the 
advertising staff of Purina Mills at St. 
Louis. The poster was selected by vote of 
the delegates at the May convention of the 
American Feed Manufacturers association 
and the award of $50.00 was presented to 
Mr. Hoy by Ralph M. Field, president of 
the association, during the recent Interna- 
tional Baby Chick association gathering at 
St. Louis. 

To get set for celebration of National 

Feed Week, David K. Steenbergh, publicity 
chairman, offers the following suggestions 
All feed men, wholesalers and retailers: 
(1) order a supply of National Feed Week 
stickers and start using them immediately 
on your mail, your quotations and your in- 
voices; (2) boost National Feed Week in 
all your advertising — direct mail, news- 
paper, farm paper, trade journal and 
radio; (3) get all the organizations with 
which you are acquainted—farm groups 
and civic and service clubs—to schedule 
a National Feed Week speaker or at least 
recognize National Feed Week in some 
way at any meetings held during the 
month of October. 

The American Feed Manufacturers asso- 
ciation will endeavor to supply speakers 
for any and all National Feed Week meet- 
ings. Requests for speakers should be 
made promptly by letter to the association 
offices in Chicago. 

Wholesalers, manufacturers and jobbers: 
(1) place your order now for enough post- 


ers to give one or more to each of your 
dealers — distribute them through your 
salesmen or by mail; (2) make National 
Feed Week boosters of all your employees 
—especially in your sales and advertising 
departments; (3) offer your dealers some 
plan whereby they may tie in the promo- 
tion of your products with their celebration 
of National Feed Week; (4) do all the 
things recommended for all feed men in 
the two preceding paragraphs of this ar- 
tilcle. 

Retailers, including retail manufacturers: 
(1) use National Feed Week stickers on 
price cards, invoices and all mail going to 
your farmer customers; (2) display Nation- 
al Feed Week posters at your place of 
business and, if possible, also post them 
at other local stores where your customers 
trade; (3) get one or more of the Main 
street stores to place feed displays in their 
windows; (3) advertise National Feed 
Week in your local newspaper—the editor 
has cuts and copy suggestions available 
through the Meyer Both and Stanton adver- 
tising services—some editors have pub- 
lished two and four page National Feed 
Week sections in past years; (5) ask the 
local Kiwanis, Rotary, commercial and 
other civic clubs to devote at least part of 
one meeting to discussing the importance 
of the feed industry; (6) do something spe- 
cial during National Feed Week — hold 
open house, an educational mesting or 
conduct a sale on certain types of feeds. 

“The observance of National Feed Week 
is becoming more widespread from year 
to year and our 1940 celebration should be 
bigger and better than ever,” says Ralph 
M. Field, president of the sponsoring or- 
ganization. 

“It can be made to help everybody in 
the industry and we must not forget our 
primary purpose which is to emphasize the 
important contributions which the feed in- 
dustry has made to the progress of agri- 
culture and the slogan: Better Feeding 
Brings Bigger Profits.” 


RALPH M. FIELD, president of 
the American Feed Manufac- 
turers, presents a check for 
$50.00 to Eugene Hoy, St. 
Louis, who submitted the prize 
winning National Feed Week 
poster for 1940. Hoy’s draw- 
ing was selected from a large 
number of excellent posters 
submitted by persons through- 
out the nation. 
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Larro Feeds are sold in 
the eastern states includ- 
ing Ohio and the lower 
peninsula of Michigan. 


The results of 


17 Years of wen 


at LARRO RESEARCH FARM 
with more than 


LAYING MASH 
400 FORMULAS 


Gold Medal feeds are 
sold in middle west from 
Minnesota and Wiscon- 
sin south to Texas. 


ANOTHER POULTRY PROFIT SEASON is just getting under way. 
Feeders will soon begin putting their pullets into the laying 
houses. Be ready for the resulting increase in orders for laying 
mash. Be ready with a proved, results-producing mash— 
Larro Egg Mash or Gold Medal Egg Mash! Both these high 
quality mashes are made to the same fine formula, the result 
of 17 years of careful testing at Larro Research Farm with 
more than 400 laying mash formulas. Produced by modern, 
accurate methods, these feeds are remarkably uniform at ail 
times. This desirable combination of quality and uniformity 
brings Larro and Gold Medal Egg Mash feeders back for 
more, and their purchases will mean profits not only for the 
feeders, but for Larro and Gold Medal dealers as well. 


One of these valuable dealerships may be available in your 
territory right now. Stocked with high quality, well merchan- 
dised feeds and backed by efficient field representative assistance 
and continuous, large-scale advertising campaigns, you can 
make real money. Write today for details to the Larrowe Mill- 
ing Company, Box 68 North End Station, Detroit, Michigan, 
or Washburn Crosby Company at Minneapolis, Minn., or 
Kansas City, Mo. 


| LARROWE MILLING COMPANY. 
(Trade Name) 
DETROIT, MICHIGAN | 


WASHBURN CROSBY COMPANY 


(Trade Name) 
¢ MINNEAPOLIS, MINN. ¢ KANSAS CITY, MO. 


inf. 
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candid photos of 


reveal merits of feed 


HE old adage about seeing a 

thing to believe it is true about 

selling anything — especially 
feeds. The farmer or the stockman 
likes to see what he feels are sure 
results before he buys feeds. 

It is this philosophy which, for a 
number of years, has dominated 
the selling policies of the Holthusen 
Brothers of Wahpeton, North Dakota. 
Over and above the general course 
of their business, they have sought 
to give this extra something, this 
showing of sure results to help sell 
their feeds. 

First of all, at the beginning of 
each season, they get out the bat- 
tery brooder, clean it up, and put 
on display in their spacious store 
a good batch of chicks. 

Farmers coming into the store are 
immediately attracted by what they 
see in these chicks. They find here 
a good husky development in the 
chicks. The questions begin, and 
here is where the dealer, coming 
to bat, is able to score a run the 
first inning; the buyer is shown. 

Nor is this all. In their search for 
newer and more adroit methods of 
selling feeds, the Holthusens have 
developed another idea that effec- 
tively carries out the thought that 
seeing is believing when selling 
feeds. 

And here’s how it works. 

They encourage the customers to 
keep an accurate record of the 
amounts they feed—especially if 
the customers are buying in any 
quantities. They then go out to the 
customers farm and take a picture 
of the customer's stock at the begin- 
ning of the feeding period. They do 
this with an inexpensive camera 
(a Falcon) equipped with a flash 
attachment for inside shots and de- 
velop the film. 

Then, when the feeding period is 
over, or the livestock is presumably 
ready for market, they go out and 
take another picture. The results of 
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feeding good feeds are graphical- 
ly shown. 

Eventually, the Holthusens hope 
to have on display in their store a 
gallery of pictures, together with 
data on feeding costs, taken, not 
under laboratory conditions, but 
under conditions as these appear 
on the average farm. 


Not only is this a great sales in- ° 


ducer in that it convinces the cus- 3 ; 


tomer of the dealer's interest, but it 
helps the dealer get out on the 


WALTER HOLTHUSEN, 
top, shows a customer how 
he can make more profit 
feeding his hogs a good 
brand of feed. The Ho't- 
husen brothers with their 
neatly smocked employes. 
Walter and George Holt- 
husen look over a list of 
customers. 


farm. It builds up that feeling of 
personal contact and mutual help- 
fulness so necessary to selling feeds 
in the smaller towns. The farmers 
open up under these conditions and 
discuss their problems more freely 
with the result that the dealer is 
better able to provide and answer 
when problems come up. 

For instance, take the feeding 
problem connected with the sow 
who is suckling her pigs. General- 
ly, at weaning time, she is all run- 
down and in no shape to market. 
But is this true with the right kind 
of feeds? 

By taking two pictures, one of a 
run-down sow and one of a sow 
who has been fed a properly bal- 
anced ration, the Holthusen broth- 
ers are able to show convincingly 
that to use the right kind of feeds 
really pays in the end. 

Along with these little stunts of 
their own, the Holthusens, of course, 
take advantage of every sales 
builder offered dealers by manu- 
facturers. They see to it that their 
customers always get the latest 
copies of the manufacturer's con- 


sumer magazine. It's not mailed in- 
discriminately, but it does go to 
every farmer and stockman who 
may buy their feed. 

They compile their listings in this 
respect through the use of local di- 
rectories, through the purchase of 
specialized mailing lists, but most 
of all through the medium of per- 
sonal contacts. 

The Holthusen boys both play in 
the band. A few years ago, they 
helped to organize a little German 
band and went about their immedi- 
ate territory giving concerts for 
farmers’ clubs and other local meet- 
ings. The contacts thus gained are 
still paying results; farmers still 
look for the two feed dealers who 
played in the band. 

One might almost say that the 
Holthusen store is trimmed through- 
out on the checkerboard plan. First 
of all, take a look at their signs. 
The neon unit over the sidewalk 
carries out the checkerboard theme, 
while the larger legend across the 
front of the store is brightly framed 
with a checkerboard band. 
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Bag 


Loven month we say happy birthday 
to large numbers of our friends and 
readers in the feed trade. This month, how- 
ever, we also pause to observe that this 
is the 15th birthday of The Feed Bag, the 
beginning of our 16th year of service to 
the feed industry. 

With the permission of our readers, to 
whom we pay tribute on page 11 of this 
number of The Feed Bag, we herewith 
wish to give special recognition to the “old 
timers” among our advertisers and intro- 
duce them to you just as if we were all 
attending a big birthday banquet party. 

Five of the 26 advertisers in the first 
number of The Feed Bag (August, 1925) 
have continued their advertising in every 
issue throughout the full 15 years. 

They are the Cereal Grading Co., Minne- 
apolis; Deutsch & Sickert Co., Milwaukee; 
Franke Grain Co., Milwaukee; LaBudde 
Feed & Grain Co., Milwaukee; and the 
King Midas Flour Mills, Minneapolis. 

King Midas purchased the first ad sold 
for the first issue—the back cover— which 
space it is still using—and has the seat of 


old timers advertisers list 
grows larger annually 


honor at the banquet table. Familiar to 
all readers are the King Midas slogan 
“Worth All It Costs”, the trade mark and 
the drawing of Little Marigold wearing her 
sunbonnet. 

The Cereal Grading Co. ordered the sec- 
ond advertisement to be sold for The Feed 
Bag by mail. It was many months before 
we met the principals of this fine Minne- 
apolis grain firm but they will always 
have a special place in our hearts. 

Deutsch & Sickert, Franke and LaBudde 
are competitive feed jobbers in the Mil- 
waukee market. They encouraged the 
founding of The Feed Bag and helped us 
over many pitfalls especially during the 
first few years when our knowledge of the 
industry was strictly limited. 

Of the 21 remaining firms, 11 are now 
out of business. This leaves 10 firms still 
to be accounted for as follows: 


The Arcady Farms Milling Co., Chicago, 
and the Fredman Bag Co., Milwaukee, 
have missed only a few issues in 15 years, 
Arcady only two. The W. M. Bell Co., Mil- 
waukee; Darling & Co. Chicago; Froedtert 
Grain & Malting Co., Milwaukee; Pitts- 
burgh Plate Glass Co., Pittsburgh, and L. 
Teweles Seed Co., Milwaukee, advertise 
regularly every year but not always in 
every issue. The Eagle Roller Mill Co., 
New Ulm, Minn.; Iowa Milling Co., Cedar 
Rapids, and Wisconsin Milling Co., Menom- 
onie, are occasional advertisers. 

Capital Flour Mills, Inc. and A. L. Stanch- 
field & Co.. both of Minneapolis, and Feed 
Supplies, Inc., Milwaukee, have advertised 
in every issue since November, 1925, and 
the Hiawatha Grain Co., Minneapolis, since 
December, 1925. 

Other regular advertisers, still found in 
The Feed Bag, who started during the first 
year are: 

Roy I. Campbell, Milwaukee; Doughboy 
Mills, Inc., New Richmond, Wis.; S. Howes 
Co., Silver Creek, N. Y.; Northrup, King & 
Co., Minneapolis; Pearl Grit Corp., Piqua, 
Ohio, and the Stratton Grain Co., Milwau- 
kee. 

Thirteen year regulars are the National 
Food Co., Fond du Lac, Wis.; Quaker Oats 
Co., Chicago. and the Strong-Scott Mfg. 
Co., Minneapolis. 

Twelve years: Archer-Daniels-Midland 
Co., Minneapolis; Denver Alfalfa Milling 
& Products Co., Lamar, Colo.; A. E. Jacob- 
son Machine Works, Minneapolis; Northern 
Milling Co., Wausau, Wis.; Purina Mills, 
St. Louis; Sprout Waldron & Co., Muncy, 
Pa; Sunset Feed & Grain Co., Buffalo, and 
Washburn Crosby Co., Minneapolis. 

Eleven years: Corn Products Sales Co., 
New York City; Excelsior Milling Co., Min- 
neapolis; Larrowe Milling Co., Detroit; 
National Oil Products Co., Harrison, N. J., 
and Russell Miller Milling Co., Minneapolis. 

Ten years: L. Burmeister Co., Milwaukee; 
B. F. Gump Co., Chicago; Myles Salt Co.. 
New Orleans; National Molasses Co., Phil- 
adelphia, and Ryde & Co.. Chicago. 

Nine years: Allied Mills, Inc., Chicago; 
Maney Bros. Mill & Elevator Co., Minnea- 
polis; Mill Mutual Fire Prevention Bureau. 
Chicago; North East Feed Mill Co., Minnea- 
polis; Oyster Shell Products Corp., New 
Rochell, N. Y.; Pecos Valley Alfalfa Milling 
Co., Chandler, Ariz.; the Riebs Co., Mil- 
waukee; Vitality Mills, Chicago, and Wer- 
than Bag Co., Nashville. 

Eight years: American Dry Milk Insti- 
tute, Chicago; Armour & Co., Chicago; the 
Heil Co., Milwaukee; Milwaukee Tallow & 
Grease Co., Milwaukee, and White Lab- 
oratories, Newark, N. J. 


(Continued on Page Forty-three) 
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VIEW 


Chicks like VITAND. How 
they do go for mashes and feeds 
supplemented with it! And here 
are gallons and gallons of Vitand 
oils . . . basic and processed 
. . . temporarily stocked in these 
steel tanks (and others) at the 
Napthole, Inc., plant, Boonton, 


N. J. 


VITAND is a vitamin supple- 


lal N ment that makes good all along 

: the line . . . with Feed Manu- 

3000 400 facturer — Seller — Feeder— 


® as well as the Fed. You, too, 


AandD Vitamin Oil will like it . . . and more so, if 
for Poultry and Animal Feeds ever you have experienced a pre- 


Contains minimums of 3,000 U.S.P. units mature deterioration = the vita- 


of vitamin A and 400 A.O.A.C. chick 1 a 
units of vitamin D, per gram... is pro- min potency of an A and D con 


Pp 
cessed under strict chemical-biological lab- 
oratory control. centrate. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis, Minn. 
JESSE C. STEWART CO., Pittsburgh, Pa. 


HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 


CORN BELT SUPPLY CO., Sioux City, lowa 


RYDE & COMPANY, Chicago, III. 
FOSTER-KENDALL CO., Carmel, Ind. 


MATHEWS & FRITZ CO., Los Angeles, Cal. 
KING BROTHERS, Philadelphia, Pa. 

SAM KRAUS, Fort Wayne, Ind. 

WOOSTER FEED MFG. CO, Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 
CHARLES SCHAEFER & SON, Brooklyn, N. Y. 
BRACKETT GRAIN CO., Ft. Worth, Texas 


NICKEL PLATE ELEVATOR CO., Cleveland, Ohio ORIENTAL MILLS, Manitowoc, Wis. 


Also Warehouse Stocks at: 


CHICAGO, ILL. @ INDIANAPOLIS, IND. @ LANSING, MICH. 


THE FEED BAG — August, 1940 


S 
= 
| 
| 
e 
© 
‘ 


needs careful threshing and 
handling to prevent damage 


ARLEY is one of our best cash 

grain crops in Wisconsin when 

the right varieties are used, 
when they are pure, when yields 
have been good, when it has been 
well ripened before harvest, when 
it has been properly threshed, 
when it has been stored well and 
orderly marketed. All these factors 
are within the growers’ powers, 
who need the cooperation of the 
distributors and ultimate consum- 
ers, the maltsters. There is noth- 
ing new to these statements, how- 
ever old as they may be, they are 
the greatest factors in producing a 
good barley crop. Some folks say 
the weather is all important, and 
perhaps it is very essential, how- 
ever in passing we should not fail 
to appreciate that many may per- 
haps overcome some nature's short- 
comings by seeding barley early, 
so as to have the benefit of the 
full growing season. And how 
about seeding thinner so as to have 
bigger, plumper kernels — even 
when there is scant rainfall, or on 
heavy soils to prevent lodging, or 
in building up the fertility so that 
the most economical yield will be 
produced. 

Old ideas perhaps are as essen- 
tial as new ones. The above is per- 
haps all old, but is still essential, 
are we to keep our reputation in 
Wisconsin for good malt barley. 
Many people are looking for some 
new things to change the whole 
barley program, but I notice that 
even though market standards for 
malt barley may change, yet it is 
these old factors that still predomin- 
ate and set the price of the product 
on the terminal market, and upon 
the barley ranking high in all its fac- 
tors depends the resulting returns. 

New problems coming up which 
if not corrected will be detrimental 
to our Wisconsin barley program. 
First, in farmers’ anxiety to try 
something new that might be good 
for feed when prices are relatively 
low, but only could be sold as feed, 
regardless of the price, is the in- 
troduction of some types of two 
row barley like Spartan and high 


percentage of any two row deceiv- 
ing farmers as to yield, but appear- 
ing excellent, however with the re- 
sulting of lowering the grades of 
all barley containing any great 
amount, with lower returns. 
Second, combines are becoming 
very common in many communities. 
In damp or slow ripening and cur- 


PROF. GEORGE M. 
BRIGGS of the Uni- 
versity of Wisconsin 
delivered this talk on 
barley at the recent 
Central Retail Feed 
convention in Mil- 
waukee. 


ing weather there is likely to be 
trouble in keeping grain from bin 
burning after harvested. It would 
not be fair to discriminate against 
these machines, because in rainy 
falls where farmers shock thresh, 
many a sad tale could be related 
on bins of barley entirely lost be- 
cause of being stored too damp, 
then not moved. Perhaps we need 
to further cooperate with our ag- 
ricultural engineers and machine 
manufacturers as to types of ma- 
chines for cutting and swathing 
barley, leaving it for 2 to 5 days 
for green weeds to dry up, and 
grain to firm up and lose some 
moisture before, by use of pickup, 
such grain can be combined to ad- 
vantage. Should ever a quick and 
inexpensive moisture tester be pro- 
duced, perhaps a service could be 
rendered by many grain shippers 
to farmers in making moisture tests 
on barley while yet standing to de- 
termine fitness for harvesting. 
Third, mellowness in barley is 
that quality that maltsters look for 
when they buy malt barley. Our 
climate is inducive to producing 


mellow barley, however if barley 
could be left till thoroughly ripe, 
its yield and mellowness are great- 
ly benefited. Probably not a new 
thought, but it is one easy to over- 
look, and a factor in producing 
good barley that needs considera- 
tion. Perhaps in uneven fields, low 
and high areas, uneven fertility, 
that despite anything the producer 
can do there will still be uneveness 
at harvest time, demanding many 
times, regardless of how the field 
is harvested, a reward for those 
who do not cut and thresh these 
greener areas. with the more ma- 
ture ones. 


Fourth consideration — threshing 
is one that perhaps is old as the 
hills, yet still there are some new 
wrinkles that need smoothing out. 
Dealers have a real problem on 
their hands _ differentiating in 
prices of barley between neighbors 
even if there are great differences 
in the quality of the product. I 
have been told by dealers in the 
state that barley threshing has been 
greatly improved the last few years, 
however poor threshing resulting in 
broken and skinned kernels is a 
very important one in lowering the 
grades of malt barley. It is a prob- 
lem that I think the thresherman 
could solve if left alone, but it is a 
many sided problem. 


The dealer in many instances 
buys barley with considerable em- 
phasis on weights. The farmer re- 
alizing this naturally advises the 
thresher to do a clean job. The 
thresher in order to please the 
owner threshes too close, with per- 
haps too high a percentage of in- 
jured kernels. Some farmers used 
to think that the new smooth beard- 
ed barleys could not be threshed 
well, but our many contacts with 
farmers’ samples of barley dispels 
this notion as where conditions are 
right, threshing is being accom- 
plished with a product equally as 
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good from the old rough bearded various 
kinds of barleys. 

It is a problem to know the best way 
to get better threshing jobs done. Perhaps 
farmers should give the threshermen more 
time to adjust their machinery, maybe the 
farmer thinks that if it is a good threshing 
job its weight had to be high. Perhaps 
getting threshermen together for schools or 
getting out information to them at thresh- 
ing time—are all worth considering. 

It would be foolish for us to try to 
tell an experienced thresherman how to 
adjust his machine to thresh barley. Like- 
wise the rate of speed, the hour of the 
day to thresh, how to pitch bundles, how 
to open his sieves on the separator, and 
how to adjust the concaves, or straighten 
and replace cylinder teeth and maybe 
removing sections of concaves, use of 
blank concaves, following instructions of 
the manufacturer—yes, we could make 
ourselves quite ridiculous in trying to tell 
a thresherman very much. I do feel, 
though, that threshermen are eager to co- 
operate and will respond to suggestions 
and I know will appreciate the coopera- 
tion of the farm operators in doing the 
kind of a threshing job that will be a 
credit, and one that will turn out a pro- 
duct that will not grade low because of 
his fault. 

The skinning of kernels may be brought 
about by a blower used to blow the 
barley in the farmer's bin after threshing. 
Trouble will be lessened if the fan speed 
is lowered. And again the trouble may 
be in irregular pitching or letting the 
machine run idle part of the time, but 
we do know that it is most often caused 
by the anxiety of the owner to get an 
extra clean high scale weight barley, re- 
quiring too much barley to be re-elevated, 
again and again, each time more and 
more injury being done. And the operator 
should likely be cautious about thresh- 
ing too soon after storms, or heavy dews 
and if machine is set for threshing tough 
barley, unless adjustments are made it 
is very essential to check up and very 
likely make adjustments during the day. 

New emphasis on handling the barley 
crop to best advantage is always in line 
and I am sure few organizations in Wis- 
consin have a membership made up of 
men who are as close and interested in 
the problem as you members, and with 
as great an opportunity to help improve 
the quality barley program as this or- 
ganization. 

Many of you know of our barley im- 
provement programs whereby we have 
dealer-producer schools during winter 
months in the most densely barley pro- 
ducing areas in an attempt to get dealers 
and producers together on a quality bar- 
ley program. There seems to be very great 
interest in better barley by the producer; 
but our contact is only small compared 
to yours, so I know the troubles you have 
in trying to explain market demands and 
violent fluctuations and as in many other 
commodities the peculiar fancies of the 
buyer who perhaps are kept on uneasy 
streak most of the time, because of many 
fluctuations in prices, not necessarily al- 
ways based on quality as much as other 
factors. 
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Perhaps many of you are not familiar 
with the red row barley plots set up in 
many of our counties, where farmers’ 
samples are being raised in rod rows, 
with a hope of bringing together at the 
time the grain is headed out, dealers and 
growers to see first hand, different types 
of barley as well as mixtures and grain 
diseases. 

Conclusion: Your organization perhaps 
contacts greater percentage of barley 
producers than any other organization in 
the state, therefore we of the field crop 
department want to offer our help in a 
barley improvement program wherever 
our services may be needed. 

Of factors in improving the barley crop, 
perhaps no new problems are of any 
greater concern than the old ones. One 


Use REX 


of the greatest opportunities exists be- 
tween producer and distributor where- 
by community prestige and reputation 
may be built up and maintained with re- 
sulting credit, if nothing but the best seed 
is used, if good retations are used, if 
proper seed treatment is applied, if good 
pure desirable varieties are used, grain 
is left to thoroughly ripen before cutting, 
and combine or threshing machines is 
properly adjusted and used and adjusted 
when should be. 

We have had a fine malt barley repu- 
tation in Wisconsin and it will be only 
by very closest cooperation of the pro- 
ducer, distributor, grain exchange and the 
consumer that we can maintain this ad- 


vantage. 


WHEAT 
GERM 


(VITAMIN E) IN YOUR FEEDS 


Sell 


TO YOUR CUSTOMERS 


REX, the COLD PROCESSED 
EXTRACTED WHEAT GERM OIL 
Has all these Advantages 


e is more stable and less likely to get rancid 
e@ is more effective in increasing growth in 


pullets 


@ is more effective in influencing hatchability 


and fertility 
is richer in anti-oxidant value 
is richer in oil soluble B6 factor 


is richer in Vitamin B4 
is richer in lecithin and cephalin 


than the pressed wheat germ oils used 
in the comparative experiments with 


REX Wheat Germ Oil. 


REX IS PHARMACEUTICAL GRADE OIL 


In using REX, you give your customers the finest 
pharmaceutical grade wheat germ oil, as REX is the 
same pure, unadulterated, pharmaceutical grade 


is richer in acrodynia preventive factors 
is richer in the anti-gizzard erosion factor 


WHEAT 
GERM 


OIL 


OWNER OF SMOOTH 
CLAN, Leading Sire of 
Hampshires, writes: 


“In the fall of 1939, I started 
breeding my Hampshire sows. 
Six of my best could not get 
settled. I decided to try REX 
Wheat Germ Oil. I gave it ac- 
cording to your directions. Every 
one of the six were settled at 
once and are showing up fine 


now. 
“I intend to feed wheat germ 
oil to all my breeding stock this 


spring.” 


SAVES VALUABLE 
BULL 
“I have a high priced bull, son 
of a very well known sire. This 


bull was exceptionally slow and 
showed no desire whatever to 


Wheat Germ Oil purchased from us by the City of serve. After giving him REX 


Chicago and provided to expectant mothers to help 


prevent miscarriage. 


Write for complete data on Rex Wheat 
Germ Oil and our Dealer Proposition. 


Wheat Germ: Oil, this bull is 
now a good server and produces 
very satisfactory results.” 
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ADVERTISERS AND READERS APPROVE 


741 N. MILWAUKEE ST. MILWAUKEE, WIS. 


THE FEED BAG ANNUAL RED BOOK 


es first announcement regarding The Feed Bag Annual Red Book for 
1941, which will be published in October of this year, went out to the trade 
approximately three weeks ago. The response from advertisers who used space 
in the last edition of The Red Book has been tremendous. At the present iime, 
62.3 per cent of our advertisers have already renewed their contracts. In addition, 
many firms which were not represented in 1939 have scheduled space. We 
appreciate the confidence members of the feed trade have exhibited in The Red 
Book. This confidence is also reflected by the 10,000 readers of The Red Book. 
In the past six months we have received countless letters from feed men every- 
where inquiring about the next edition of The Red Book and instructing us io 
be sure to send them copies. We are going to return this confidence of our 
advertisers and readers by publishing an edition of The Red Book which the 
entire feed industry will cherish and praise as a buyers’ guide and source of 
accurate information. Choice advertising positions are rapidly being taken. 
Don’t delay another day. Place your reservation for space NOW! 


Wire or Mail Your Reservation to 


THE FEED BAG ANNUAL RED BOOK 
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Screw Conveyor Has 
New Type Bucket 


A new bucket for grain and granular 
material, said to increase capacities con- 
siderably was recently placed on the mar- 
ket by Screw Conveyor Corp., Hammond, 
Ind. specialists in buckets and screw con- 
veyors and allied equipment. 

Given the trade-marked name, “NU-HY”, 
the scientifically designed bucket resulted 


from years of research and study of bucket 
behavior, and produced such startling re- 
sults in actual installations that the com- 
pany established a precedent in the sale 
of elevator buckets by the outright guar- 
antee of definite capacity increases. Capa- 
city increases up to 100 per cent are claim- 
ed by the manufacturer. 


Fertilizer Industry 
Centennial This Year 


The centennial of the plant food industry 
is being celebrated this year, with the 
recognition that all the scientific progress 
in the manufacture and use of chemical 
fertilizers began in 1840 with the teachings 
of von Liebig. 

The present National Fertilizer associa- 
tion was established in 1925, but its direct 
predecessors date back 47 years to 1893. 
The first association bearing the name 
“National Fertilizer association” was estab- 
lished in 1883. 

At the time of organization in 1925, the 
association was governed by an executive 
committee of 20 members. Nine industry 
executives have served in the office of 
president. 

In addition to the guidance of the board 
of directors, the work of the association 
has the advantage of expert industry ad- 
vice through its various committees as fol- 
lows; executive, J. E. Sanford, Atlanta, Ga.; 
public relations, A. L. Ivey, Richmond, Va.; 
soil improvement, H. S. Parsons, New York; 
cost accounting, I. D. Davies, Richmond, 
Va.; traffic, D. A. Dashiell, Norfolk, Va.; 
and plant food research, H. B. Siems, Chi- 
cago. 

Since the commercial fertilizer industry 
was established a century ago, it has sup- 
plied 270,000,000 tons of fertilizers to Amer- 
ican farmers. Important advances which 
have been made in fields of inquiry have 
been partly responsible for the growth of 
plant-food use. Technological advances 
made by chemists have made possible 
improved and more efficient types of fer- 
tilizers. 
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DEALER AD CAMPAIGN 

A consistent six months educational ad- 
vertising campaign has been launched 
by the Northwest Retail Feed association 
which is intended to build good will for 
dealers among the farming trade. 

The campaign features a combination 
letter-folder mailing piece which is sent 
out to the dealer's list of customers every 
month during the six months’ period. The 
appeal is directed at the farmer to show 
him in a forceful dramatic manner, the 
part that his local feed dealer is playing 
in the progress and advancement of his 
own business and agriculture. 

It is felt by officers of the Northwest 
Retail Feed association that if the farmer 
is made conscious of what the local feed 
dealer means to him and the many serv- 
ices that he can actually get from this 
dealer, he will not be so likely to succumb 


to the many rackets that he often patron- 
izes. 

Such a campaign, too, it is felt, will cut 
the losses of dealers from unfair fly-by- 
night competition, portable mills and the 
like. Lloyd Larson of Mankato, Minn., pre- 
pared the campaign for the association. 

PILLSBURY BUYS GLOBE CoO. 

The Globe Grain & Milling Co. of Cali- 
fornia has been purchased by the Pillsbury 
Flour Mills Co., Minneapolis, at a reported 
price of $3,600,000. The purchase includes 
the entire property, assets and business. 

The Globe Co., with headquarters in 
Los Angeles, has a flour milling capacity 
of 4,000 bbls, 1,000 bbls at Los Angeles, 
1,000 at San Francisco, 400 at Sacremento 
and 1,600 at Ogden, Utah. The firm also 
operates five commercial feed plants. a 
macaroni plant, five distributing ware- 
houses and 20 country buying stations. 


ae 


Ask us about the PURINA FRANCHIS 


RALSTON PURINA CO., St. Lovis,Mo. 
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INDIANA 


Dwiggins Alfalfa mill, New Paris, was 
badly damaged by fire of an unknown 
origin last month. 

Saunders Mills, Inc., Fort Wayne, suffer- 
ed a $10,000 loss by fire this past month. 
The mill will be rebuilt. 

Wolfe Grain Co. elevator, La Grange, 
has been overhauled and remodeled. 

Walsh & Co. feed plant, Stemmers Run, 
was badly damaged by fire of an unde- 
termined origin last month. 

John D. Martin, 71, Lafayette, veteran 
feed dealer, died recently after a short 
illness. 

Glen Brown, Reynolds, has opened a 
feed store, and will carry a complete line 
of stock feeds. 


Boone Grain and Seed Co., Lebanon, is 
building an office and feed, grain and 
seed warehouse. 

Harry Sitterding, Batesville, has entered 
the feed business. 

Pursely Hatchery and feed mill, Farm- 
land is building an addition to the mill. 
@ CHANDLER Grist mill, Wintersport, Me., 
a historic landmark, and owned by B. R. 
Chandler, burned to the ground in a spec- 
tacular fire last month. 

@ MODERN Grain Co., Pawtucket, R. I.. 
has opened its new quarters on the site 


of the old Narragansett Milling Co. plant. 


@ BERKOWITZ Feed Mill, Bridgeton, N. J., 
has opened the Good Luck Feed store. 


And “No Toxic After-Shock” means just what 


it says. Dr. 


Salsbury’s Rota-Caps get round 


*Dr. Salsbury's Rota-Caps | 
GET HEADS OF TAPES 


As Well as Round and Capillaria Worms 


and tape worms* but do not set back growing 
birds nor knock egg production. 

That means a lot to your customers; and much 
to you if you co-ordinate your selling with 


Dr, Salsbury’s big 1940 Rota-Cap promotion. 


A BIG MARKET FOR YOU 


A national survey, just tabulated, shows that 
the majority of poultry raisers worm their 
flocks. To get your share of this business— 
concentrate on selling Dr. Salsbury’s Rota- 
Caps. Their “No Toxic After-Shock” advan- 
tage—their ability to remove worms, with 
Rotamine, this new way*—and their nation- 
wide advertising campaign, which reaches up 

a tO ninety-five per cent of 


ON Ly 


heads in villi. 


Only desegments 
tapes leaving live 
heads to grow new 
bodies in the birds’ 
intestines. Note live 


Expels Heads and 
All of these tapes: 
R. tetragona; R. echi- 
nobothrida (in chick- 
ens); and M. lucida 
(in turkeys). 


meni 
CONTAINING 


the poultry raisers and turkey growers in most communities 
will make you real profit this fall. 

For additional information about how we’ll help you make 
increased profits, ask your Dr. Salsbury representative about 
our new Service Booster Plan or write— 


DR. SALSBURY'S LABORATORIES, Charles City, lowa 


HAY DEALERS TO MEET 

The New York State Hay and Grain 
Dealers’ association will hold its 35th an- 
nual convention at Hotel Syracuse, New 
York., Aug. 15 and 16, according to E. 
Elliott Bristol, president. 

The convention this year will offer a 
varied program, with well known speakers, 
according to D. Clifford Jones, secretary, 
and most likely there will be a “clinic” for 
the discussion of trade problems. 

SOYBEAN MEETING 

The annual meeting of the American 
Soybean association will be held at Dear- 
born Inn, Dearborn, Mich. Aug. 19-20. Fea- 
tured speakers will include Gov. John W. 
Bricker of Ohio, W. J. Cameron of the Ford 
Co. and Milton Newcomb. G. G. Mcllroy, 
Union County, O. is president of the or- 
ganization. 

NEW YORK 

A. M. Lyon, veteran feed dealer at Bloom- 
ville has gone out of business after 16 
years. 

West Nesbitt, Inc., Oneonta, has opened 
a feed store with A. C. Culver as manager. 

Edward J. Beach, 53, executive of the 
Farmer Seed Co,. New York, died recently 
from injuries received when he fell from 
a horse. 

Whitney Seed Co., Inc., Buffalo, has been 
formed to deal in seeds and grain. Incor- 
porators named are J. Burke and E. Burke. 

Frank C. Dilfer, 62, retired feed dealer, 
Buffalo, died recently. 

Grange League Federation has taken 
over the George Taylor feed store, Canton. 
The business was founded by Orrin Taylor 
in 1891. 

C. F. Bills is the new manager of the 
Cortland feed store, Cortland, succeeding 
Robert L. Short who goes to the Perry 
store. 

1939 FARM INCOME 

Farmers in the United States had a 
gross farm income of $9,769,000,000 from 
farm production and government pay- 
ments in 1939, according to the bureau 
of agricultural economics. This compares 
with $9,362,000,000 in 1938. $7,733,000,000 
of the 1939 income resulted from cash 
for farm marketings, and $807,000,000 from 
government payments and $1,229,000,000 
retained for farm consumption. 

CHEESE PRODUCTION UP 

Wisconsin's cheese production last year 
was the largest in the history of the 
state, according to the annual reports of 
dairy manufacturers. More than 369 
million pounds of Wisconsin cheese were 
made last year which is an increase of 
one per cent over the previous year. 
Of this amount, the production of Ameri- 
can cheese was 284 million pounds. 

@ NEW RICHMOND ROLLER MILLS plant 
at Hayward, Wis. suffered $12,000 damage 
in a fire on July 13 due to spontaneous 
combustion in bins. 

@ RANDOLPH CoO. Farm Bureau coopera- 
tive association has purchased the H. A. 
Rickert Elevator, Saratoga, Ind. and has 
installed J. B. Shanks as manager. 
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CTUAL feeding demonstra- 
tions of poultry and hogs are 
what have doubled the feed 
sales of the Green view Hatchery, 
Greenville, Ill., since their first year 
as feed dealers three years ago. 
The proprietors of the hatchery, Dr. 
W. A. Beard, a veterinary surgeon, 
and E. W. Eldridge, formerly a farm- 
er and a state poultry inspector, 
started a small hatchery some years 
ago. They had both raised chickens 
for show purposes as a hobby. Then 
they decided to start a hatchery in 
a small way at Dr. Beard’s home. 
This was in 1927. They installed a 
small incubator and started. De- 
mands for chicks kept getting heav- 
ier and heavier and they increased 
their capacity until they had a 20,- 
000-egg incubator. The demands 
still growing, three years ago they 
rented their present place of busi- 
ness, a well-built brick structure, 
put in a 50,000-egg-incubator, and 
added feeds to their business. They 
selected the commercial line they 
had been feeding themselves and 
began to push it. 


“We felt that actual demonstra- 
tions of what our feed would do 
would be worth more than formal 
promotional methods,” says Mr. 
Eldridge. “Therefore we purchased 
a large brooder house and put it on 
the back of our hatchery lot. Here 
we raise 600 chicks at a time up to 
broiler size when we market them. 
The 600 that are in the lot now are 
the third group of 600 we have 
raised this year. 

“Then, on the edge of the village 
we raise a small herd of hogs. This 
year’s herd numbered 32. It takes 
only a few minutes to have our 
interested prospects jump in a car 
with us and drive to the lot where 
the hogs are located. 


“We keep a detailed record of 
both our chicken and hog demon- 
stration lots. We aim to have a few 
sows for farrowing the first of Janu- 
ary. We keep a record of the feed 
they consume. We take the pigs 
away when they are eight weeks 
old. We keep a record of the costs 
of feed and other expenses, if any, 
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like feed demonstrations put on 


by w. a. beard 


of the sows as long as they are pro- 
ducing and raring their young and 
of the pigs until they are marketed. 
On the herd raised last year our 
records show they were marketed 
when 6 months and 8 days old, at 
which time they averaged 221 lbs. 


DR. W. A. BEARD talks to 
helpers loading a truck with 
feed; center, hogs which Dr. 
Beard raises on his own farm to 
prove his feed points. View of 
Beard's place of business. 


each. The feed used per 100 lbs. of 
gain was 6.03 bushels of corn and 
39.6 lbs. of Wayne 40% pellets. 
They were kept on a dry lot with 
no green feed. We took a picture 
of them the day before they were 
marketed. 

“This year our herd of 32 was 


' come in. This is particularly so of 


at greenville 


marketed on June 28. We had two 
groups of pigs in the herd with a 
week's difference in their ages but 
the average age of all when sold 
was 6 months. Our records show 
we used 363 bushels of corn and 
3100 lbs. of Wayne pellets. The 
amount of corn used per 100 lbs. 
of gain was 5.5 bushels and the 
average amount of pellets 48.52 lbs. 
The average cost of corn was 56 
cents per bushel. The cost of corn 
per 100 lbs. of gain was $3.08 and 
of pellets $1.36, making a total cost 
per 100 lbs. of gain of $4.44. The 
hogs were marketed at an average 
weight of 206 lbs. and brought the 
top price on that day of $5.55. 

“At the same time we are show- 
ing our poultry and hogs to pros- 
pective customers, we quote our 
cost records and our profits. When 
the prospect actually sees in the 
living livestock what our feeds are 
doing and this is backed up by ac- 
curate feeding records, he is con- 
vinced of the superiority of our 
feeds and a sale results. 

“We do not wait, however, for 
every prospective purchaser of 
feeds to come to us. No matter how 
much we might urge them, many 
prospects who would make good 
customers, will not take the time to 


hog growers. Poultry raisers as a 
rule come in to buy chicks but hog 
raisers raise their own pigs and so 
do not have to come in for them. 
Therefore we do the next best thing 
and carry our demonstrations to the 
farm in this way—we take a picture 
of our herd of pigs. On the back of 
the picture we have a detailed rec- 
ord. It is a modern business saying 
that ‘one picture is worth a thou- 
sand words.’ We find this true. The 
pictures we show, backed up with 
actual results, are more convincing 
than any amount of talking without 
this aid. 


(Continued on Page Thirty-six) 
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INDIANA 


Dwiggins Alfalfa mill, New Paris, was 
badly damaged by fire of an unknown 
origin last month. 

Saunders Mills, Inc., Fort Wayne, suffer- 
ed a $10,000 loss by fire this past month. 
The mill will be rebuilt. 

Wolfe Grain Co. elevator, La Grange, 
has been overhauled and remodeled. 

Walsh & Co. feed plant, Stemmers Run, 
was badly damaged by fire of an unde- 
termined origin last month. 

John D. Martin, 71, Lafayette, veteran 
feed dealer, died recently after a short 
illness. 

Glen Brown, Reynolds, has opened a 
feed store, and will carry a complete line 
of stock feeds. 


Boone Grain and Seed Co., Lebanon, is 
building an office and feed, grain and 
seed warehouse. 

Harry Sitterding, Batesville, has entered 
the feed business. 

Pursely Hatchery and feed mill, Farm- 
land is building an addition to the mill. 

@ CHANDLER Grist mill, Wintersport, Me., 
a historic landmark, and owned by B. R. 
Chandler, burned to the ground in a spec- 
tacular fire last month. 
@ MODERN Grain Co., Pawtucket, R. I. 
has opened its new quarters on the site 
of the old Narragansett Milling Co. plant. 
@ BERKOWITZ Feed Mill, Bridgeton, N. J., 
has opened the Good Luck Feed store. 


*Dr. Salsbury's Rota-Caps 


And “No Toxic After-Shock” means just what 


it says. Dr. Salsbury’s Rota-Caps get round 
and tape worms* but do not set back growing 
birds nor knock egg production. 

That means a lot to your customers; and much 
to you if you co-ordinate your selling with 
Dr, Salsbury’s big 1940 Rota-Cap promotion. 


A BIG MARKET FOR YOU 


A national survey, just tabulated, shows that 
the majority of poultry raisers worm their 
flocks. To get your share of this business— 
concentrate on selling Dr. Salsbury’s Rota- 
Caps. Their “No Toxic After-Shock” advan- 
tage—their ability to remove worms, with 
Rotamine, this new way*—and their nation- 
wide advertising campaign, which reaches up 

Da to ninety-five per cent of 


increased profits, 


THE woe 
CONTAINING & 


GET HEADS OF TAPES 


As Well as Round and Capillaria Worms 


WAY 


Only desegments 
tapes leaving live 
heads to grow new 
bodies in the birds’ 
intestines. Note live 


heads in villi. 


Expels Heads and 
All of these tapes: 
R. tetragona; R. echi- 
nobothrida (in chick- 
ens); and M. lucida 
(in turkeys). 
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TREATMENT 


the poultry raisers and turkey growers in most communities 
will make you real profit this fall. 
For additional information about how we’ll help you make 
ask your Dr. Salsbury representative about 
our new Service Booster Plan or write— 


DR. SALSBURY'S LABORATORIES, Charles City, lowa 


HAY DEALERS TO MEET 

The New York State Hay and Grain 
Dealers’ association will hold its 35th an- 
nual convention at Hotel Syracuse, New 
York., Aug. 15 and 16, according to E. 
Elliott Bristol, president. 

The convention this year will offer a 
varied program, with well known speakers, 
according to D. Clifford Jones, secretary, 
and most likely there will be a “clinic” for 
the discussion of trade problems. 

SOYBEAN MEETING 

The annual meeting of the American 
Soybean association will be held at Dear- 
born Inn, Dearborn, Mich. Aug. 19-20. Fea- 
tured speakers will include Gov. John W. 
Bricker of Ohio, W. J. Cameron of the Ford 
Co. and Milton Newcomb. G. G. Mcllroy, 
Union County, O. is president of the or- 
ganization. 

NEW YORK 

A. M. Lyon, veteran feed dealer at Bloom- 
ville has gone out of business after 16 
years. 

West Nesbitt, Inc., Oneonta, has opened 
a feed store with A. C. Culver as manager. 

Edward J. Beach, 53, executive of the 
Farmer Seed Co,. New York, died recently 
from injuries received when he fell from 
a horse. 

Whitney Seed Co., Inc., Buffalo, has been 
formed to deal in seeds and grain. Incor- 
porators named are J. Burke and E. Burke. 

Frank C. Dilfer, 62, retired feed dealer, 
Buffalo, died recently. 

Grange League Federation has taken 
over the George Taylor feed store, Canton. 
The business was founded by Orrin Taylor 
in 1891. 

C. F. Bills is the new manager of the 
Cortland feed store, Cortland, succeeding 
Robert L. Short who goes to the Perry 
store. 

1939 FARM INCOME 

Farmers in the United States had a 
gross farm income of $9,769,000,000 from 
farm production and government pay- 
ments in 1939, according to the bureau 
of agricultural economics. This compares 
with $9,362,000,000 in 1938. $7,733,000,000 
of the 1939 income resulted from cash 
for farm marketings, and $807,000,000 from 
government payments and $1,229,000,000 
retained for farm consumption. 

CHEESE PRODUCTION UP 

Wisconsin's cheese production last year 
was the largest in the history of the 
state, according to the annual reports of 
dairy manufacturers. More than 369 
million pounds of Wisconsin cheese were 
made last year which is an increase of 
one per cent over the previous year. 
Of this amount, the production of Ameri- 
can cheese was 284 million pounds. 

@ NEW RICHMOND ROLLER MILLS plant 
at Hayward, Wis. suffered $12,000 damage 
in a fire on July 13 due to spontaneous 
combustion in bins. 

—— 

@ RANDOLPH CO. Farm Bureau coopera- 
tive association has purchased the H. A. 
Rickert Elevator, Saratoga, Ind. and has 
installed J. B. Shanks as manager. 
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CTUAL feeding demonstra- 
tions of poultry and hogs are 
what have doubled the feed 
sales of the Green view Hatchery, 


Greenville, Ill., since their first year 
as feed dealers three years ago. 


The proprietors of the hatchery, Dr. 
W. A. Beard, a veterinary surgeon, 
and E. W. Eldridge, formerly a farm- 
er and a state poultry inspector, 
started a small hatchery some years 
ago. They had both raised chickens 
for show purposes as a hobby. Then 
they decided to start a hatchery in 
a small way at Dr. Beard’s home. 
This was in 1927. They installed a 
small incubator and started. De- 
mands for chicks kept getting heav- 
ier and heavier and they increased 
their capacity until they had a 20,- 
000-egg incubator. The demands 
still growing, three years ago they 
rented their present place of busi- 
ness, a well-built brick structure, 
put in a 50,000-egg-incubator, and 
added feeds to their business. They 
selected the commercial line they 
had been feeding themselves and 
began to push it. 

“We felt that actual demonstra- 
tions of what our feed would do 
would be worth more than formal 
promotional methods,” says Mr. 
Eldridge. “Therefore we purchased 
a large brooder house and put it on 
the back of our hatchery lot. Here 
we raise 600 chicks at a time up to 
broiler size when we market them. 
The 600 that are in the lot now are 
the third group of 600 we have 
raised this year. 

“Then, on the edge of the village 
we raise a small herd of hogs. This 
year’s herd numbered 32. It takes 
only a few minutes to have our 
interested prospects jump in a car 
with us and drive to the lot where 
the hogs are located. 


“We keep a detailed record of 
both our chicken and hog demon- 
stration lots. We aim to have a few 
sows for farrowing the first of Janu- 
ary. We keep a record of the feed 
they consume. We take the pigs 
away when they are eight weeks 
old. We keep a record of the costs 
of feed and other expenses, if any, 
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like feed demonstrations put on 
by w. a. beard at greenville 


of the sows as long as they are pro- 
ducing and raring their young and 
of the pigs until they are marketed. 
On the herd raised last year our 
records show they were marketed 
when 6 months and 8 days old, at 
which time they averaged 221 lbs. 


marketed on June 28. We had two 
groups of pigs in the herd with a 
week's difference in their ages but 
the average age of all when sold 
was 6 months. Our records show 
we used 363 bushels of corn and 
3100 lbs. of Wayne pellets. The 
amount of corn used per 100 lbs. 
of gain was 5.5 bushels and the 
average amount of pellets 48.52 lbs. 
The average cost of corn was 56 
cents per bushel. The cost of corn 
per 100 lbs. of gain was $3.08 and 
of pellets $1.36, making a total cost 
per 100 lbs. of gain of $4.44. The 
hogs were marketed at an average 
weight of 206 lbs. and brought the 
top price on that day of $5.55. 

“At the same time we are show- 
ing our poultry and hogs to pros. 
pective customers, we quote our 
cost records and our profits. When 
the prospect actually sees in the 
living livestock what our feeds are 
doing and this is backed up by ac- 
curate feeding records, he is con- 
vinced of the superiority of our 
feeds and a sale results. 

“We do not wait, however, for 
every prospective purchaser of 
feeds to come to us. No matter how 
much we might urge them, many 
prospects who would make good 
customers, will not take the time to 


; come in. This is particularly so of 


growers. Poultry raisers as a 


DR. W. A. BEARD talks to 
helpers loading a truck with 
feed; center, hogs which Dr. 
Beard raises on his own farm to 
prove his feed points. View of 
Beard's place of business. 


each. The feed used per 100 lbs. of 
gain was 6.03 bushels of corn and 
39.6 lbs. of Wayne 40% pellets. 
They were kept on a dry lot with 
no green feed. We took a picture 
of them the day before they were 
marketed. 

“This year our herd of 32 was 


tule come in to buy chicks but hog 
raisers raise their own pigs and so 
do not have to come in for them. 
Therefore we do the next best thing 
and carry our demonstrations to the 
farm in this way—we take a picture 
of our herd of pigs. On the back of 
the picture we have a detailed rec- 
ord. It is a modern business saying 
that ‘one picture is worth a thou- 
sand words.’ We find this true. The 
pictures we show, backed up with 
actual results, are more convincing 
than any amount of talking without 
this aid. 


(Continued on Page Thirty-six) 
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OICING optimism for the fu- 

ture of the industry, 5,360 

poultry-minded persons regis- 
tered for the annual convention and 
exposition of the International Baby 
Chick association at St. Louis, July 
22-25. According to Reese V. Hicks, 
executive secretary, this falls only 
a few short of the record attendance 
of 5,376 at the 1936 meeting at Kan- 
sas City. 

Highlights of the convention in- 
cluded the formation of the new 
National Egg and Poultry Board, 
feed, flock selection, sales, breeding 
and disease discussions, cooking 
demonstrations, an exposition com- 
plete and interesting in every re- 
spect, and an entertainment pro- 
gram of high caliber. No one pres- 
ent denied that the billion dollar 
poultry industry has many prob- 
lems to solve but leaders predicted 
a promising future and continued 
growth. 

L. E. McConkey, Stillwater, Okla. 
was elected president for the com- 
ing year. Other officers chosen are 
as follows: F. H. Cockell, Milwau- 
kie, Oregon, first vice president; J. 
Turner Mills, McNab, Ill., second 
vice president; D. D. Slade, Lexing- 
ton, Ky., secretary-treasurer; Reese 
V. Hicks, executive secretary, and 
Hugh Gordon, Marion, Ia., chair- 
man of the finance committee. 


26 


Following community singing, the 
convention was called to order by 
President L. Harris Hiscock intro- 
ducing Jewell Mayes, commissioner, 
Missouri department of agriculture, 
who gave the address of welcome. 

President Hiscock outlined poul- 
try accomplishments during the 
year and also called on several 
poultry experts to give their views 
of conditions in the industry. O. M. 
Kile, Washington, interpreted pre- 
paredness activity in the light of 
poultry economics. B. H. Bennett, 
agricultural statistician, Washing- 
ton, and Dr. J. M. Hull, poultry econ- 
omist, College Park, Md., spoke on 
possible changes in poultry produc- 
tion resulting form the European 
war. 

Monday afternoon there were 
group meetings at which such top- 
ics as flock selection, sexing prob- 
lems, state poultry, chick and egg 
embryos, battery brooding, sales 
problems, and poultry and egg con- 
sumption increase, were discussed 
in considerable detail. There were 
also cooking demonstrations in ex- 
hibit hall, showing the latest meth- 
ods of preparing eggs, poultry and 
turkeys for the table. There was a 
crowd of spectators around this 
demonstration area, indicating the 
widespread interest in the subject. 

Feeds and feeding methods came 


HERE are groups of conven- 
tionites, busy with display, sales 
and merchandising problems 
and doing a little "fraterniz- 
ing," too. Top, left to right, 
F. A. Clemons, Philip R. Park 
Inc., Russell Lynd, Oscaloosa, 
la., and Homer Park, Philip R. 
Park Inc.; Frank Holt, White 
Laboratories Inc., with Nat 
Bowe, Happy Mills, Memphis, 
Tenn.; Conkey trio — Harold 
Fouts, R. O. Bate and Otto 
Sarvella; H. E. Patterson, Al- 
bert £. Crayden and Norb 
Schaefer of Anderson Box Co.; 
Frank Wollridge and C. P. 
Dodd, Fayetteville, Ark., and 
Alan G. King, Mathieson Alkali 
Works; the Russell brothers of 
poultry remedy fame, I. D. and 
W. D. Russell; “Johnny” Yvette 
Crawford (of Oyster Shell 
Crawfords) holds the newest 
member of the family “Willie” 
on her lap; Ken Walters and 
C. T. Ater of Atkins & Dur- 
brow; H. P. Griffin, Somma, 
Cal., and R. F. Benkert, Merck 
& Co. 


up for considerable discussion in a 
group meeting on Tuesday, under 
the supervision of Otto C. Kircher, 
Butler, Mo., and Dr. E. E. Boyd, Staf- 
ford, Kan., with R. M. Field, presi- 
dent of the American Feed Manu- 
facturers association, Chicago, tak- 
ing part in the talks. The parley on 
feeds included latest discoveries 
and ideas and methods in feeding, 
including all-mash, grain and mash, 
immediate chick feeding, 24 hour 
feeding, and supplement mixtures. 

Group meetings were continued 
Tuesday afternoon. The evening 
was given over to visiting the ex- 
hibits where many special souve- 
nirs were distributed. 

The business meeting of the con- 
vention was held on Wednesday 
morning with annual reports of offi- 
cers and standing committees. In 
the afternoon, there was resumption 
of group meetings, taking up such 
problems as fair trade practices, 
sales problems and disease control. 
At this time, too, the National Tur- 
key Federation held a group meet- 
ing to discuss problems pertinent to 
turkey raisers. 

National and local sales problems 
came in for much attention on 
Thursday. Merchandising for hatch- 
erymen was discussed by D. H. 
Malcolm, American Rolling Mill Co.; 
sales work inside the hatchery, by 
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Chick 


draws large attendance with 
fine program at st. louis 


William A. Price, Union Electric Co., 
and sales needs of the turkey indus- 
try, by Charles Wampler, president, 
National Turkey Federation. Henry 
Hoke, editor of a direct mail maga- 
zine, also told about results which 
have been secured through plan- 
ned direct mail advertising. 

Final formation of the National 
Egg and Poultry Board also took 
place at the convention. The board 
will carry out a program to promote 
national consumption of eggs and 
poultry. The board began taking 
pledges toward raising a $30,000 
promotional fund for the first year 
and before the convention ended 
most of this amount had already 
been subscribed. 

Herman C. Demme, Sewell, N. J. 
was elected president of the board. 
Other officers chosen were: Andrew 
Christie, Kingston, N. H., first vice 
president; Clyde Edmonds, Salt 
Lake City, Utah, second vice presi- 
dent; Glenn H. Campbell, Cleve- 
land, secretary, and Lloyd Tenny, 
Chicago, treasurer. Hobart Creigh- 
ton, Warsaw, Ind. and N. R. Clark, 
Chicago were chosen as members 
of the executive committee. The 
board will maintain headquarters 
in Chicago. 


MANY FIRMS exhibited at the recent International Baby Chick 
association convention. Here are some photos taken of exhibitors, 
top, left to right: Chick Ellis, Chicago, with Harry McAdams, 
Napthole, Inc.; A. W. Beachler and H. G. Bos of Dr. Salsbury's 
Laboratories; Bill Westerman, Oyster Shell Products, amuses Mrs. 
Bob Pritchard, Waterloo Mills Co., with a funny story; L. S. 
Greene, Des Moines, Carl Gilmore, Kansas City and C. W. 
Meyer, all of the Borden Co.; John Rayney, western sales man- 
ager, Silmo Chemical Corp.; Ken McLatchey, Green Melk division, 
American Dairies, Inc. and William Meath, Thompson-Hayward 
Co.; Dr. Harrison Havner, Philip R. Park Inc.; C. A. Bohman, 
Simplex Brooder Stove Co., Grand Rapids; Paul Silvey, W. J. 
Brower Mfg. Co., with L. W. Pearson, Kansas City; E. L. McKee, 
looking over prize birds of Ultra Life exhibit; the Davidsons of 
Stonemo fame, Mr. and Mrs. W. H. Davidson and Mrs. Charles 
Davidson; Perry Scott, Ashland, Ky., and Stewart Logsdon, Co- 
lumbus Vaccine Co.; 
Tobias, president, Simmonds & Simmonds, Inc., and Lee Ham- 
mett, Nutrena Mills; E. R. Bronstein, Detroit, and Sim Strauss, 
Arvey Corp., Chicago; W. L. Hall, Jr., Pratt Food Co. and Lloyd 
Maxey, Lexington, Ky.; Dr. O. B. Kent and A. A. Dennerlein, 
Quaker Oats Co.; T. G. Balfour, A. L. Galloway, Tobacco By- 
Products Corp.; J. M. Harrison, Vernon Dawe, Lin Williams, Paul 
Ritchey (McLeansboro, Ill., a customer) and Paul Langel, all of 
Dawe's Vitamelk Co.; C. H. Young, lowa Limestone Co., and 
Russell Lynd, Oscaloosa, la.; Laurell Mitchell, Sterling, Ill., and 
William Duncan and O. P. Gossett, Consolidated Products; W. B. 
Krueck, C. H. Hunter and John L. Richardson, Allied Mills, Inc. 


Entertainment at the convention 
included an amateur night, featur- 
ing a fine amateur show, ladies 
theatre party, a banquet Wednes- 
day night, featuring Bobby Meeker 
and orchestra, and group singing at 
all sessions. Quite a number of 
delegates also took steamer trips 
and some attended baseball games. 

The many and varied exhibits at 
the convention were a point of in- 
terest for numerous poultry raisers. 
Included among the exhibitors were 
Allied Mills, Inc., Fort Wayne, Ind., 
Anderson Box Co., Indianapolis, 
Barker Poultry Equipment Co., Ot- 
tumwa, Ia., The Borden Co., New 
York, Brower Mfg. Co., Quincy, III., 
Caterpillar Tractor Co., Peoria, IIl., 
Columbus Vaccine Co., Columbus, 
O., G. E. Conkey Co., Cleveland, 
Consolidated Products Co., Danville, 
Ill., Dawes Vitamelk Co., Chicago, 
Dixie Mills Co., East St. Louis, IIl., 
Fairbanks Morse & Co., St. Louis, 
Gland-O-Lac Co., Omaha, Hales & 
Hunter Co., Chicago, H. D. Hudson 
Mfg. Co., Chicago, Iowa Limestone 
Co., Des Moines, James Mfg. Co., 
Fort Atkinson, Wis., Dr. L. D. LeGear 
Medicine Co., St. Louis, Makomb 


(Continued on Page Thirty-nine) 
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MILWAUKEE FIRMS 


Consign Your 


Batley 
V 


L~ BUDDE 
Feed & Grain Co. 


® Carl Houlton, Manager 
Grain Department 


\ A J HEN you ship your barley to Milwaukee firms you 
get the benefit of the demand from the world’s biggest 


malting and brewing industry. 


Contact your commission man now and mail samples of the 
new barley crop for analysis and value. 


Members of the Milwaukee Grain and Stock Exchange, be. 
- cause of their long experience in handling malting barley, a 
qualified to give you the best service. 


Ship to Milwaukee, the world’s largest malting barley market, 


for the best results and top prices. 


Shippers Dependably and Steadfastly 
: for almost 50 years. For Reliable Service 


SHIP YOUR BARLEY TO 


W.M. BELL COMPANY 


MILW AUKEE WISCONSIN 
W. A. HOTTENSEN R. G. BELL W. M. HOTTENSEN 
President Vice-Pres. and Treas. Secretary 


EXCHANGE TELEPHONE 
MARQUETTE 0940 


MOHR-HOLSTEIN COMMISSION COMPANY 


COMMISSION MERCHANTS 


BARLEY 


L. Bartlett & Son 
Grain Co. 


GRAIN 
COMMISSION 


MERCHANTS 
OFFICE TELEPHONE 


DALY 5226 Grain & Stock Exchange Milwaukee, Wis. 


Consign Your 


Froedtert Grain & Malting Co. 


Milwaukee, Wis. 


BARLEY 


to 


LOWELL HOIT & CO. 


GRAIN & STOCK EXCHANGE 


MILWAUKEE, WIS. 


we 
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PRICES FOR BARLEY 


you Phones—Office: Daly 2654, Exchange: Marquette 0940 m 
GRAIN 
Personal Service Proves Profitable with ee 
the 
Johnstone-Templeton Co. 

be 
Always Honest, Reliable, Satisfactory 
ket, A. L. Johnstone Frank Homan Quin Johnstone 


STRATTON GRAIN CO. 


MILWAUKEE, WIS. 


CHICAGO, ILL. ST. JOSEPH, MO. NEW YORK. N. Y. 
SPRINGFIELD, OHIO SCHNEIDER, IND. 


BUYERS and SELLERS of GRAIN, SPOT PERSONAL SERVICE 
and “TO ARRIVE”, CONSIGNMENTS Barley a Specialty 


MILL FEEDS — FEED PRODUCTS — BY PRODUCTS — SHIP TO— 


Future Orders Solicited ROY I. CAMPBELL 


LAUER COMPANY Ship Your Barley 


to Milwaukee... 


© The World’s Largest 
Malting Barley Market 


and Let Riebs Get You 
For Satisfactory Prices Consign Us Your Next Car ® Top Market Prices for It. 


‘Pioneer Barley Salesmen” 


® Ask us for To Arrive 
Bids on All New Crop 


SHIP YOUR BARLEY TO... 
: Deutsch & Sickert Co. © Send Samples for Bids 
Grain & Stock Exchange, Milwaukee, Wisconsin or Values. 
For Best Results Personal Service Satisfaction Guaranteed 
Distributors for: 
0 NORGE PURE COD LIVER — The RIEBS co. 
SOY BEAN OIL MEAL—BIG CHIEF — MILLFEE. 
ALL KINDS — LINSEED MEAL — BREWERS DRIED GRAINS — MALT Grain & Stock Exchange 


GE SPROUTS — MALT HULLS — REGROUND OATFEED — HOMINY FEED a 
PILOT BRAND OYSTER SHELLS , 
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helps farmers to diversify 


IVERSIFICATION is the key- 

stone that sustains profits in 

today’s keen competition,” 
says W. P. DeBolt, of Sturgis Grain 
and Coal Company, Sturgis, Michi- 
gan. “By this I do not mean that 
competition in the feed business it- 
self is any serious obstacle to profit- 
able sales, but under the progres- 
sive advancement in farm mechani- 
zation and vast modernization pro- 
grams, every American business 
man stands face to face with liter- 
ally hundreds of different enter- 
prises bidding for the farmers’ 
dollars. 

“In 1912, when our business was 
launched here in the city of Sturgis 
as a coal and grain business, the 
automobile was a clumsy, costly 
mechanism without self starters. 
The motor truck was in its experi- 
mental stage. The electric refriger- 
ator was an unknown factor as a 
home appliance, while electricity 
in the city home was spoken of only 
in terms of “Lights,” and only the 
richest of farmers could enjoy its 
use at all. In these 28 years of pro- 
gress nearly 2,000,000 farmsteads 
(1,786,000) have been placed on 
metered service from the hi-lines— 
all potential customers for labor- 
saving equipment in their homes 
and on their premises, in which 
more than 200 practical devices bid 
for the farmers’ cash. 

“But that is not all. Modern, high 
speed, low cost tractors combined 
with 75 or more other major imple- 
ments are swiftly replacing horse- 
drawn and hand tools to speed up 
production, and take drudgery out 
of farm life in the home and fields. 
Significantly, the saturation point in 
all of these industries, so much talk- 
ed of, about the automobile a quar- 
ter of a century ago will doubtless 
never come to pass,” Mr. DeBolt 
earnestly believes. “On the con- 
trary,” he added, “Mechanization 
will grow apace until all, or nearly 
all of our 6,812,000 small farms 
throughout the nation will be elec- 
trified, and be possessed of power 
machines for all major farm work. 
Like industries large and small, 


and earn 


they can hardly remain in the pic- 
ture with obsolete, slow moving 
production units.” 

How will this march of progress 
affect the feed business? How may 
the feed dealer find broader mar- 
kets in the face of this gigantic ex- 
penditure by farmers for costly 
equipment? I asked. 

“In the first place, we cannot 
stand in the way of progress,”” em- 
phasized Mr. DeBolt. “Why fight 
against a trend that is destined to 
continue, and increase as time goes 
on? By the very nature of the pro- 
gram, farmers MUST earn higher 
incomes with which to pay for these 
improvements that they are deter- 
mined to possess. That's where we 


greater profits 


fit in the picture—HELP the farmer 
earn more money by honestly SELL- 
ING him the products which enable 
him to diversify his own activities, 
and through that method, increase 
his annual income appreciably. 
Therefore, the primary and funda- 
mental thing is to continue educat- 
ing him (selling) the advantages of 
that most profitable of all agricul- 
tural activities—growing livestock 
for profit. This in turn, means that 
he needs scientifically prepared 
feed for his hogs, cattle, sheep and 
poultry. We endeavor to point out 
to our farmer trade that not only do 
the national records prove that live- 
stock production is the very back- 
bone of farm prosperity as cash 


Swinging on the Barnyard Gate 


“What kind of corn crop are you having down this way my dear fellow?” 
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products, but that in this program, the fer- 
tility of the soil is preserved and improved, 
for his use and posterity. We find this pro- 
gram is appealing, more so now than ever 
before, because he is “conservation con- 
scious” through the wide publicity given 
this program through the various govern- 
mental and agricultural college agencies. 

“As the basic purpose of any business 
is to earn a profit through the performance 
of a valued service, and in order to enable 
us to do a better selling job, we added a 
feed-grinding department to our grain and 
coal business. In addition, we sell a com- 
plete line of tractors and farm equipment. 
This combination naturally, affords an all- 
year income. It keeps our organization in 
constant touch with our farm and city 
trade, for the necessary repeat business to 
sustain and increase annual sales. The 
oftener you can contact your farmer cus- 
tomers, the more inclined they are to buy 
more merchandise. And this is especially 
true, when you employ a program that 
gets these customers into your own place 
of business. When a customer or prospect 
visits YOUR establishment, he is definitely 
interested. When you visit him on his farm, 
to sell feed or try to get his custom-grind- 
ing business, sell him coal, a tractor, com- 
bine or other machine; he holds most of 
the advantages. That’s why we employ no 
outside salesmen to solicit from a cold 
turkey basis,’’ declared Mr. DeBolt. 

“I, personally, call on farmer prospects 
for machines or equipment only when the 
prospect is live-hot, and prefers to have a 
machine demonstrated on his place. By 
adhering closely to this policy we are 
able to overcome to better advantage the 
evils of price-cutting and over-allowance 
on trade-ins which have crept into the im- 
plement business in recent years. We 
have, by this plan, been able to make the 
implement department pay its own way. 
In today's selling competition, its greatest 
value to us is the contacts and permanent 
friendships we can hold. In this way, it 
helps our feed and grain business im- 
measurably.” 

“Much has been said and written about 
the value of newspaper advertising. Dis- 
play space, however, is rather expensive, 
and does not come definitely to the point. 
The average citizen, farmer or city man, 
likes a bargain. When he needs something 
—da new machine, or a good used one, he 
turns to the classified advertising section 
of his newspaper. He knows he is pretty 
sure to find what he wants there, and he 
usually does. No better medium can be 
found anywhere than the classified col- 
umns to sell a specific article, whether it 
is a good second hand machine, coal, 
grain, feed, fertilizer, seeds or stock reme- 
dies. We find that people not only look 
for these items in the classified, but they 
respond to the ads, and last but by no 
means least, this is the least expensive of 
all advertising for our purpose,’ empha- 
sized Mr. DeBolt. 

In the Sturgis Grain & Coal organization, 
the possibilities for city sales are not over- 
looked. A growing business in lawn fer- 
tilizer is being enjoyed. “Our city people 
take pride in their lawns and shrubbery. 
Increasingly these home owners come to 
us for these items.” 


THE FEED BAG — August, 1940 


Many Attend Big 
Barley Meeting 


Feed men, grain shippers, maltsters and 
threshermen joined in a series of afternoon 
barley inspections, July 16, 17 and 18, in 
Wisconsin. At evening meetings barley 
problems were also discussed. 

Culmination of the barley sessions was 
a grand windup meeting on July 28 at the 
Milwaukee Grain & Stock Exchange. The 
meeting opened at 9:30 a. m. with E. H. 
Hiemke, president, giving an address of 
welcome. 

Professor Geo. Briggs of the University 
of Wisconsin then gave a talk on barley 
conditions in the state. Mr. Robbins, Chi- 
cago, federal grain inspection service fol- 
lowed, giving a fine talk on the procedure 
of testing grain samples. Samples of bar- 
ley were on display at the exchange. 

Geo. Weschler spoke on the problems of 
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CREATIVE AND ENGRAVING DEP 


“DRESS UP YOUR PRODUCT” “= 


M. J. NEAHR 
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the maltsters, and Walter Holstein spoke on 
the barley situation from the standpoint 
of the receivers. Profs. J. D. Dickson and 
R. E. Vaughn of the University of Wiscon- 
sin also gave addresses. 

A round table discussion of barley prob- 
lems created much interest. 

In the afternoon those in attendance ad- 
journed to the Brown Bottle tavern at the 
Schlitz Brewing Co. for lunch and refresh- 
ments. 


FIRST CAR SOLD 

The first car of new crop Wisconsin 
barley was sold on the Milwaukee Grain 
& Stock Exchange, Aug. 7 by Roy I. Camp- 
bell to Froedtert Grain & Malting Co., Mil- 
waukee at 56¢, and originated at Deerfield 
Farmers Cooperative, Deerfield, Wis., B. J. 
Logan, manager. The barley was No. 2 
malting, weighed 46% lbs., with 13.2 
moisture content. 
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& COMPANY 


1610 SOUTH DEARBORN STREET * CHICAGO 4 


The Chicage Factory Since 1655 


“G ink this new 
the eye of Bakers, Seedsmen, 
purchasers of all pagged Pr hey help introduce ZB 
money caving—health giving products that might other- 
wise g° unnoticed. Makes me feel kinda’ proud of the = 
creative job we re doing.” a 
Pride in job well done is reflected in the workmanship of every : 
M. J. Neahr employee- If you have qa packaging problem that in- 
volves the use of Cotton, Burlap oF Paper bags, Why not let one of 
our expert representatives call and describe our complete service tO a 
i you? It’s packed by g5 years of experience in the textile bag field. ar, 
| 
| 
| 
ae — 


APACITY to see things from 
the other fellow’s angle and 
the willingness to get out in 
the country soliciting feed orders 
and other business have contributed 
to the prestige of C. R. Paine & Sons, 
Hopedale, Ill., who have figured for 
some time in the retail feed busi- 
ness in that part of the state. 
Seeing things from the other fel- 
low’s viewpoint occasionally in- 
volves looking both from the farms 
and from some distant manufactur- 
er's sales office at the same time. 
The successful feed man must be 


The Answer to 


$,000,000 


of dog food is sold every day 


Here’s what to do! 
with the ““Leader” VITAL- 
ITY DOG FOODS and 


Substitute 


essentially rural-minded. He must 
have some understanding of the 
farmers’ problems before there can 
be any bond of sympathy between 
the farm and the feed store. While 
endeavoring to give even the poor- 
est and most unappreciative farmer 
and feeder full value for his money, 
plus a little touch of extra service, 
the dealer has to bear the feed 


Approximately 


POUNDS 


GET YOUR SHARE of 
this year-round business. 


Start 


you'll be way AHEAD! Take on the Vitality 
Dog Food Franchise. Go after the Dog Food 
Business too! We give you every possible sales 
and advertising help. Take the first step NOW! 


Write for complete FREE information about 
the VITALITY Dog Foods Franchise. 


VITALITY MILLS, hh. 


Dept. FB, Board of Trade 
Chicago, Illinois 


for hustling says 
paine of illinois 


manufacturer and his salesmen in 
mind. For they, too, have a share 
of the business problems of today. 
It takes a reasonable amount of 
mental acrobatics to do both while 
fully protecting one’s own interests 
but farmers wherever C. R. Paine 
has operated say he has been suc- 
cessful. Said one farmer not far 
from Hopedale recently: “We have 
here one of the very good farming 
localities in Illinois, about three- 
fourths of our county being nice 
level corn, small grain, and soy- 
bean country. While there are some 
nice livestock farms, we have no 
very large dairy herds or poultry 
flocks and our folks raise a great 
deal of home-grown feeds. This 
leaves the feed man with the small 
dairy herds and small poultry flocks, 
plus a nice shot at high-protein con- 
centrate and supplement sales.” 
That Mr. Paine understands this 
situation is revealed by a study of 
his merchandising methods. In ad- 
dition to handling one well-adver- 
tised brand of commercial feeds, he 
carries in stock plenty of hardwood 
lumber, paint, steel roofing, nails, 
and other commodities needed on 
the cornbelt farm. He has plenty of 
help to give customers immediate 
attention because farmers in busy 
seasons come in for feed in a hurry. 
He operates in a roomy 32x60 ft. 
frame building on the slab right in 
the edge of town, making it easy of 
access to the man on the truck. 
“Every time I deal with a farmer,” 
said Mr. Paine recently, ‘I try to put 
myself in his shoes and treat him, 
as, in his circumstances, I would 
appreciate being treated. Every 
day most of us have an opportunity 
to render some little assistance or 
encouragement. It may cost us lit- 
tle or nothing but it will grow in the 
customer's heart and repay us in 
many ways. While farmers are 
usually in a hurry, sometimes they 
are not. At such times, it is well to 
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talk with them, inspire them, and 
learn something from them.” 

His idea of manufacturer-cooper- 
ation is to consider what he would 
like dealers to do if he were a feed 
manufacturer himself. In most cas- 
es, after all, the dealer in cooper- 
ating to the fullest extent with the 
traveling feed salesman is only put- 
ting money in his own pocket. One 
of the ways that Paine & Son try to 
show their appreciation of a pro- 
gressive manufacturer is to try to 
get full value from the distribution 
of sales literature. They know that 
thousands of dollars’ worth of book- 
lets, pamphlets, folders, and the like 
is merely gathering dust in some 
dark corner of every unprogressive 
feed man’s store or warehouse. 

“So we try to remember that such 
printed matter costs money and is 
designed to help us make money,” 
declared Mr. Paine. “We make it a 
practice to exercise careful dili- 
gence in putting this matter of val- 
ue in the hands of people who, in 
fairness to themselves, should be 
using our brand of feeds. We are 
usually able to utilize all the stream- 
ers, display material and the like 
furnished by manufacturers, as this 
sort of material brightens up a feed 
store, giving it the kind of appear- 
ance we ought to have. Nothing is 
smarter practice than to keep out 
of a rut in the matter of feed store 
arrangement. Every few days the 
Paine store is rearranged to some 
extent and neglected corners are 
cleaned out.” 

“In early April this year, we car- 
ried the cooperation idea to the full- 
est in staging a big Farmers’ Meet- 
ing,” explained Mr. Paine. “Our 
commercial feed manufacturer was 
in on it. So were the Smith Feed 
Store at Mackinaw; the Myers Feed 
Store, Minier; and Elmer Koch, Tre- 
mont. We had some good music by 
the high school band and talks by 
the feed manufacturer's representa- 
live. We had an attendance of 200 
people and the meeting cost ap- 
proximately $75. The idea was to 
generate good fellowship and to 
get the commercial feed message 
across in the most interesting and 
convincing manner. I think the 
meeting was a success and that 
meetings of this nature, properly 
managed, are bound to have a 
good effect almost anywhere.” 

Times are changing in this area 
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Meet Brooklyn Supreme, the biggest 
horse in the world. He’s a red roan Bel- 
gian, owned by Grant Good, Boone, Iowa. 
The big horse is ten years old, weighs 
3,100 pounds, is 19% hands high at the 
shoulder, and has a girth of 10 feet, 2 in- 
ches. It takes a strip of iron 30 inches long 
to form each shoe. He eats all the hay he 
wants and one gallon of an oat and bran 
mixture daily. 

He has been broken to farm work and 
wears a 40 inch collar when in harness. 
Most of the time, however, he is an ex- 
hibition animal, and for five years has 
traveled throughout the United States and 
Canada. 


as they are in a business way else- 
where. The old-time cracker barrel 
general store keeper, always ready 
to argue politics, while customers 
wait is of a passing species. The 
same sort of merchandiser in the 
retail feed field is also on his way 
out. The fellow who rests upon his 


dignity and waits for business that 
never comes is giving way to a 
younger and more active business 
man who is not ashamed to send 
salesmen from farm to farm to get 
business, or to go out himself on 
that mission every time he has an 
hour to spare. 

Mr. Paine caught that idea a 
good while ago and he goes after 
commercial feed orders and other 
business wherever there is a chance 
to get them. He endorses this ‘“go- 
and-get-it” policy of commercial 
feed retailing and practices that 
method himself every month in the 
year. He feels that hustling for feed 
orders instead of waiting for them 
not only increases his volume but 
keeps him and his employees in a 
better mental attitude. He says: 
“I watch what successful feed men 
elsewhere do and try to adapt what 
is workable in my own store. For 
example, we've found that a baby 
chick feeding demonstration right 
in our own feed store boosts our 
trade in chick mashes and stimu- 
lates interest among our customers.” 

“We do a reasonable amount of 
local advertising,’’ he concluded, 
“using our own circulars, calendars, 
and advertising pencils and we're 
going to do more advertising of 
this nature this year than we did 
last year. We don't have to worry 
much about the deadbeat. On our 
gross business only about ten per 
cent of it is on credit and so far as 
I can see feed bills are no harder 
to collect now than has been the 
case for quite some time.” 


@ BAKE & RIGELING, Hamilton, Ohio have 
purchased the Bell Elevator Co., Cottage 
Grove, Ind. 


Busy Feed 


Mans 2uiz 


OW well are you informed about the 
tions your customers ask you? Here 
appear every month in The Feed Bag to 


feed business? Can you answer the ques- 
is a “Busy Feed Man's School” that will 
help you improve your knowledge. First, 


write what you believe to be right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


What vitamin is effective in controlling “range paralysys” of poultry? (Page 15) 
What is the purpose of mineral feeds? (Page 35) 

How much protein does dried corn contain? (Page 46) 

Why is linseed meal valuable for dairy and cattle feed? (Page 56) 

A deficiency of what mineral causes anemia? (Page 64) 
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The Kuow Jt Alu 


by EMIL J. BLACKY 


The world is full of “know it alls” 

On country road and street, 

Who leave your sales talk battered 
cold, 

While you back in sore defeat. 

They swear that grain alone can 
make 

Their hens lay eggs—so why 

Spend dough on all that fancy teed 

That's priced up to the sky. 

They brag that grandpa built a farm 


From scratch and wilderness; 

“What's good enough for him,” 
they'll add, 

“Is good enough for me, I guess. 

“He didn't need no vitamins 

“Or yeast and things like that 

To keep his cows a-milkin’ good 

Or make his hogs grow fat.” 


Expound at sickening pace 


Yes, on and on the “know it alls” 


With reasons why they shouldn't buy 


fu te 


When it comes to the problem of “what cod liver oil” 
the only logical answer is “the oil that best suits your needs”! 


If your right road means COD LIVER OIL, Gorton’s 
still have it to offer! 


_ Every Feedman should exercise his right to examine 
. . « One oil may not answer all Il needs and that is why 
Gorton Pew Fisheries Company, oldest and largest pro- 
ducers of cod fish products in America today, have a 
“Family” of oils available to all buyers! 


The Gorton “Family” of three different kinds of oils 
meets the needs of practically every Feedman. Buy the oil 
that meets your requirements . . . from the Gorton Family! 


NEW ENGLAND BY-PRODUCTS CORPORATION 


177 Milk Street SALES AGENTS: BOSTON, MASS. 


E. F. MORRIS, Minneapolis, Minn., 4949 . + SKILLIN, Cranford, N. J., P. O. Box 384. 
Vincent Ave. DOUTHITT, Newcastle. Pa. 
BLATCHLEY & BALLARD, INC., Middle- ZEHR & CO., Pettisville, Ohio. 


town, Conn WILLRETT, De Kalb, IIl.. “218 Oak St. 

S. E. SPAULDING, Patchogue, L. I., N. Y., J. N. McCONNEY, Omaho, Neb., 802 Leav- 
77 Rose Ave. enworth St. 

D. A. Schenectady, N. Y., 1041 COOK. CO., Los Angeles, Cal.. 
ve McGarry St. 

ae . BRENNEMAN, Akron, Ohio, 531 Boyd HERMITAGE FEED MILLS, Nashville.Tenn. 

THE ACTON COMPANY, 600 S. Delaware 
a oe ‘SEXTON CO., Kansas City, Mo. Ave., Philadelphia, Pa. 
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To put you in your place. 

Don't let it get you down, my 
triend, 

Just keep your selling gait; 

Console yourself with this one 
thought— 


They know it all —too late. 


General Biochemical 


In New Office 


General Biochemicals, Inc., formerly of 
Cleveland, have just moved to their new 
office building which they have constructed 
in connection with the laboratories and 
plant located here at Chagrin Falls, Ohio 
eighteen miles east of Cleveland. The 
Cleveland offices have been closed. 

The new structure contains, in addition 
to the offices, conference room and recep- 
tion room, a large scientific library contain- 
ing many rare volumes, as well as reprints 
and current technical journals. The build- 
ing is of brick and steel construction. 

The new building will make possible a 
rearrangement of the interior of the rest of 
the structure, providing, in addition to the 
large general laboratory and seven priva‘e 
laboratories, three new private laboraior- 
ies. On the ground level, space is provided 
to double the air-conditioned biological 
and veterinary laboratories. Here assays 
and feeding tests are carried out with 
hamsters, rats, guinea pigs, rabbits, chick- 
ens, dogs and monkeys. The rat colony is 
already one of the largest in the country 
and is to be considerably increased. 

The laboratories are engaged in organic 
synthesis, bacteriological research, and 
physical measurement work. New equip- 
ment is being installed for pharmacological 
studies. There is also a dark room for col- 
orimetric, ultra-violet and visual spectro- 
photometric work. 

These laboratories have made a number 
of contributions to the scientific world, be- 
ing the first to offer Carotene in commer- 
cial quantities, and the first to offer nico- 
tinic acid for human and animal use. 

Just recently these laboratories have of- 
fered for experimental use two substances 
exhibiting Vitamin K activity, namely; 2- 
Methyl-1,4-Naphthoquinine, and 2-Methyl- 
1,4-Naphthohydroquinone diacetate. The 
latest substance to be offered by them is a 
concentrate of Biotin, the most powerful 
vitamin factor known to science. 

NUTRITION SCHOOL 

A nutrition school will be held at 
Athens, Ga., during the joint conventions 
of the George Feed and Southern Mixed 
Feed Manufacturers’ associations, Oct. 
10-12. This school will be the first of 
a series of like schools which will be 
held each year in one of the southern 
states over a ten year period, according 
to officials of the associations. 

@ HENRY VEHLE, Twin Valley, Minn., 
owner of Independent Elevator Co. has 


purchased the local Cargill, Inc. plant. 


@ ROBERT PETERSON, Goodridge, Minn. 
has bought the elevator of Farmers Eleva- 
tor & Milling Co. 
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DAIRY MEN ORGANIZE 

The Pure Bred Dairy Cattle association 
was formed at Peterborough, N. H. July 
5 when representatives met to discuss a 
program for the breeders of purebred 
dairy cattle. Breeds represented were 
Guernsey, Jersey, Ayrshire, Brown Swiss 
and Holstein-Friesian, with about 1,400,000 
registered animals, Ira G. Payne, East 
Schodack, New York is president, and 
Karl B. Musser, Peterborough, secretary 
treasurer. 

The program of the new organization 
is basically one of help to the dairy 
farmers of America. The officers point 
out that modern production would be im- 


PITTSBURGH PEOPLE 

A company magazine, titled “Pittsburgh 
People” has just been published under 
the supervision of the public relations 
department of the Pittsburgh Plate Glass 
Co., Pittsburgh. 

The first issue contains many fine pic- 
tures and editorial material of various 
company activities, as the center spread 
shows many “family album” pictures of 
founders of the companies that make up 
the present organization. One article tells 
about the beginning of the Red Wing 
Linseed Oil division, begun in Red Wing, 
Minn. in 1902. 


The usual ball of twine or cord is often 
used where there is no holder for it, and is 
an aggravating thing to take care of. A 
portable holder for the ball is shown above, 
and easily made from a discarded gas jet 
lighter. Cut the steel plate and flint ends 
off just below the bends in the spring that 


are used as a rest. Turn them outwards 
forming two prongs or hooks. When the 
compressed spring is put down into the 
center of the ball it firmly catches against 
the stiff pasteboard or cardboard: core 
around which the twine is wound. It should 
be of course released when just below the 
hole or opening. The cord as it is pulled 
off for use will not interfere at any time 
with the holder due to the manner in which 
it is wound. The large eye in the top of the 
spring can be placed over any handy nail 
or hook near where the cord is used. The 
ball is instantly taken off the holder by 
compressing the spring. Very handy when 
such tying cord is necessarily taken to 
places around the mill where there is no 
ball holder already put up. 

——— 


MANUFACTURERS TO MEET 

The Mineral Feed Manufacturers asso- 
ciation will hold its annual meeting on 
Sept. 6 at the Olympia Fields Country 
Club, Ill. located near Chicago. A busi- 
ness meeting, a golf tournament and an- 
nual dinner are scheduled. J. S. Ahern, 
Moorman Mfg. Co., Quincy, Ill. is pres- 
ident. Miss Leota Varnier, Moorman Mfg. 
Co. is secretary-treasurer, and J. L. Elliot 
of the Oelwein (Ia.) Chemical Co. is vice 
president. 

@ ORRIN S. DOWSE, president of the 
Santa Fe Elevator Corp., Chicago, resigned 
recently to become manager of the grain 
futures department of Fenner & Beane, 
New York. Mr. Dowse also resigned as 
partner of James S. Templeton’ Sons, mill- 
ing wheat specialists. 
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through centuries of effort. 


possible had not careful breeding practice 
developed high production livestock 


@ E. ANDERSON, Lakeland Hatchery, Or- 
tonville, Minn. will build an Gddition to 
his feed mill and hatchery. 


EXPERIENCE AND ADEQUATE FACILITIES 
ASSURE DEPENDABLE VITAMIN 
PRODUCTS 


A corner in the 
research library of 
White Laboratories. 


An Extensive Library Is Necessary 
to Modern Research 


The latest developments and discoveries in the vitamin 
field are constantly at the disposal of White Labora- 
tories’ scientific staff because of an excellent, up-to-date 
and extensive research library. This “storehouse of in- 
formation” has proved invaluable in the planning of new 


products both for animal and human nutrition. During 
the past year it contributed materially to the develop- 
ment of another outstanding product: 


CLO-TRATE ‘‘200” 


VITAMIN A and D FEEDING OIL 
A Companion Product of Regular CLO-TRATE 


This new addition to the line complies with the defini- 
tion adopted by the Association of American Feed Con- 
trol Officials, Inc., for a vitamin A and D feeding oil. 
It is guaranteed to contain not less than 200 A. O. A.C. 
chick units of vitamin D and 1500 U.S.P. units of 
vitamin A per gram. Before shipment, every batch is 
thoroughly checked in our chemical and physical labora- 
tories and tested on chicks by the A.O. A.C. method. 
Write for particulars. 


WHITE LABORATORIES, INC. 


Manufacturers of Dependable Vitamin Products 
NEWARK NEW JERSEY 
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(Continued from Page Twenty-tive) 


While ovr demonstrations, -ncluding cur 
picture demonstrations, cre really whet 
have made our business, we keep our 
name before the public in several ways. 
We run an ad in our local newspaper 
twice a month. This usually covers the 
other products we sell as well as feeds. 
We sell about 125,000 chicks each year. 
We also handle poultry equipment, poul- 
try remedies, hybrid seed corn, and fer- 
tilizers. Each of these activities brings in 
a certain number of customers. We always 
show these customers our poultry feeding 
demonstration and if possible our hog 


feeding demonstration. We also buy hatch- 
ery eggs from about 75 flocks, selling them 
to hatcheries in Spokane, Chicago, and 
Wisconsin, in addition to what we use 
ourselves. 

“The manufacturer of our feeds mails 
out a little house organ, consisting of a 
four-page folder once each month to a 
mailing list of 300 farmers in our territory. 
Three pages of this are made up of farm 
hints, recipes, jokes, etc. We furnish the 


copy for the first page. On this page we 


often give information that applies to local 
conditions. In order to insure the careful 
reading of this folder, we pick out some- 
body’s name on our mailing list each 
month and print this on this page, telling 
them to come in for a free present. Often 


DEALERS! PICK-UP 
FOR YOUR SUMMER PROFITS! 


Sell Quaker Sugared Schumacher Feed because this famous 
blend of 4 basic grains makes a profitable supplement to 


summer pasture, for hog, dairy and beef cattle raisers! 


UGARED SCHUMACHER 
is one example of the great 


profit opportunities in the 
Quaker Feed Line — leaders in 
quality, assortment, advertising 
and merchandising. 

Some of America’s foremost 
stock farmers find Quaker Sug- 
ared Schumacher a wonderful 
all-round blend of oats, wheat, 
barley and corn, yet it is better 
than any of these alone, because 
Sugared Schumacher has miner- 


als and molasses added to give it 
extra palatability and food value. 


For details of a Quaker Feed 


dealership, write to: 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


it is a bag of feed or it may be a bag of 
fertilizer, a piece of poultry equipment, or 
a few baby chicks. The idea is to keep 
everybody on our mailing list looking for 
their names as each new issue is mailed. 
By doing this they are sure to see other 
material in the folder. This stunt has prov- 
ed profitable. Few persons come in for 
the gift but that buy other products and a 
goodwill is established that makes them 
permanent customers. 

“We handle only the one line of com- 
mercial feeds and find it fills all purposes, 
as our own demonstrations conclusively 
show. We do not do much contract busi- 
ness. This runs about $500 to $600 a year 
and we handle the financing ourselves. 

“Our place of business is more or less 
a gathering place for farmers as there is 
always something interesting in the hatch- 
ery or on the demonstration lots. ‘Doc’ fol- 
lows his practice as a veterinary and this 
brings in some people. ‘Doc’ and myself 
know the farmers in our territory quite 
well. We are friendly with them and this 
helps a lot in our business contracts.” 

Greenview is a village of 700 popula- 
tion. It has two other feed dealers and 
neighboring villages also have their quota. 
But the demonstration program used by 
the Greenview hatchery makes it outstand- 
ing. 

The experience of Dr. Beard as a veter- 
inary and of Mr. Eldridge as a poultry in- 
spector give a certain prestige to the busi- 
ness that undoubtedly has had some re- 
sults. A slogan used for selling chicks is 

“Produced under veterinary supervision.” 
One man is employed in addition to the 
two partners. 

“When we made up our first order,” says 
Mr. Eldridge, “we were perplexed on just 
what to order. We knew what we used 
ourselves in our hatchery, and, of course, 
this formed an important part of our order. 
But we had had no experience at that time 
with feeds other than poultry feeds. When 
we started our feeding demonstrations, we 
soon found out from our own experience 
what feeds others would buy. Our feeding 
demonstrations have been a revelation to 
us as well as to our customers. There is 
nothing that can take the place of actual 
records of performance. Customers who 
are inclined to argue or to take claims of 
solicitors with several grains of salt cannot 
go beyond actual records like we keep. To 
our demonstrations and records we owe 
our feed business.” 

OFFER NEW COURSE 

Drs. B. F. Kauff and R. C. Surface, St. 
Louis, Mo. announce that they have 
added a new poultry training course to 
their curriculum covering culling, manage- 
ment and disease. The culling will be 
based on rules set forth in the “American 
Standard of Perfection.” The section on 
management covers brooding, range 
period and laying period. Classes will 
be conducted by Drs. Kauff and Surface 
at 5650 Pershing Ave., St. Louis, begin- 
ning Sept. 16. 

@ FARMERS COOPERATIVE Grain Co., 
Plymouth, Neb., has named George Pohl- 
man, president, Henry Freese secretary 
and Wm. Becker, treasurer. 
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Need 


EED dealers who handle salt should 

remember that the hot summer months 
are ideal ones in which to stress the value 
of this product in the feed. It is especial- 
ly important to call the farmer's atten- 
tion to the importance of salt to his work 
horses since there is an old maxim which 
says “No salt, plus no water equals no 
horse.” 

Sudden hot weather, intense and con- 
tinued for days, especially after a spell 
of cool, wet weather usually brings re- 
ports of horses being lost from overheat- 
ing. Such losses are entirely unneces- 
sary since proper care can prevent such 
deaths no matter how hot the weather. 

When horses are doing excessive work 
with the thermometer registering very 
high it is well worth the trouble to see 
that they get water every hour with ac- 
cess to salt in their stalls and pastures 
each day. 

Urge your farm customers to keep loose 
salt and also block salt around for their 
horses and other farm animals. Reliable 
feed always contains salt in a balanced 
amount but some times animals may 
have need for more salt than is con- 
tained in the ration. That is why farm- 
ers should always have both block and 
loose salt around for supplementary feed- 
ing. 

You can impress upon your farm cus- 
tomers that it is more dangerous to have 
too little salt around the farm than too 
much. It has been proved over and over 
again that farm animals will never take 
too much salt into their systems for their 
own good. Therefore having extra salt 
around is merely a protection. 

Most feed dealers have found it profit- 
able to handle 50 pound blocks of salt. 
These are available in both sulphurized 
and iodized forms. The sulphurized blocks 
are slightly yellow in color while the 
iodized are red due to the presence of 
oxide of iron. 

The iodized salt offers extra protection 
for the livestock. The iodine and iron 
oxide present contribute to the health and 
vigor of the animal. The iodine is taken up 
by the thyroid gland and distributed as 
needed into the blood stream in a com- 
bined form thus enabling the animal to 
get the maximum value out of the feed. 
Only when the thyroid gland gets suf- 
ficient iodine does man or beast possess 
proper health. 

What goes for farm animals also ap- 
plies in a sense for human beings it 
has been discovered. By using more salt 
in food and some salt in drinking water 
during the day human beings can avoid 
much of the discomfort fatigue and pos- 
sibility of sunstroke during hot weather. 
This will replace the salt lost through 
perspiration and help prevent the fatigue 
which follows salt starvation. 

This fact has been recognized by many 
industrial firms who are providing ad- 
ditional salt for their workers during the 
hot summer months. Many salt manufac- 
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especially during 
the hot months 


turers have available first-quality salt in 
tablet form. These are placed in dispens- 
ing machines in factories and workers are 
invited to replenish their body salt by 
swallowing the salt tablets. 


@ DR. DON CAMERON WARREN, Kansas 
State university, was awarded the medal 
for outstanding achievement in poultry 
production research given by the Borden 
Co, New York at the convention of the 
Poultry Science association at Ithaca, 
N. Y. recently. 


ARCADY SALES MEETINGS 

Arcady Farms Milling Co., Chicago, 
held a series of successful sales meet- 
ings during July and early August. The 
Illinois sales representatives met at Auro- 
ra, Ill. on July 17 with W. D. Walker, 
general manager and T. L. Mitchell in 
charge. The Wisconsin salesmen met at 
Milwaukee on July 18, while the Michi- 
gan salesmen met at Lansing, Aug. 2. 
Arcady has also announced that H. L. 
Pickens, Mexico, N. Y. has been ap- 
pointed sales representative for central 
New York state. 


USE HULLS IN MISSISSIPPI 

Feed control officials of Mississippi re- 
cently revised previous decisions to permit 
the use of ground delinted cottonseed 
hulls. The officials say this material has 
a certain value and demand in the com- 
position of the cheaper feeds. Sugar 
cane begasse will not be permitted after 
a date to be announced later. 


ARE MORE THAN A FEED MIXER! 


Mixing feeds is only a small part of your job. Before mixing f 
you must determine what combination of ingredients are 
best to use. You must know what results your finished ra- 
tions will accomplish. You must be prepared to give advice 
to your customers on feeding and management problems. 


MANAMAR 


| IS MORE THAN A FEED CONCENTRATE! | 
It Provides 


A Research Laboratory 
Sales Aids 


Proved Formulas 
Advertising Helps 


Our specialized technical training, combined with your broad 
knowledge of local conditions and problems, will make a 
winning combination. This teamwork between ManAmar 
service and other feed makers has resulted in more sales and 
more profit for hundreds of feed mills. Do increased feed 
sales and added profits interest you? 


Write for complete FREE details of the ManAmar Plan for } 


teamwork in the feed business. 


PHILIP R. PARK, INC. 


608 SOUTH DEARBORN STREET 


DEPT. FB-8 


CHICAGO, ILL. 


Mig. Plant and Laboratory, San Pedro, Calif. 
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Badger Seed 


Prosums of the seed trade will be dis- 
cussed at the summer meeting of the 
Wisconsin Seed Dealers association, Aug 
27 at the Park hotel. Madison, according to 
J. W. Jung, secretary, treasurer. The busi- 
ness meeting will be held in conjunction 
with the department of agriculture. 

Opening the session at 10:00 a. m. will 
be Dr. L. A. Moore, superintendent of the 
division of plant industry, department of 
agriculture, Springfield, Ill., who will talk 
on “Problems of the Seed Trade.” 


dealers to meet at 
madison on aug. 27 


“Buying Conditions. Can We Help to 
Improve Them?” This will be the subject 
of a talk by Herbert Krueger, Forest Junc- 
tion. W. W. Oppel, analyst, Courteen Seed 
Co., Milwaukee, will also give an address 
on why buyers usually underestimate 


@ Summer sales slow? Give them an extra push! Sterling Grow- 
ing Ration is exactly the sort of feed your customers are look- 
ing for at this stage of the season! It can be used to supplement 
their own farm scratch and grains and will build big, husky, 
well-feathered layers and broilers at less cost in less time. Help 
to speed up pullet-building for your customers and watch your 
feed sales grow! Stock Sterling Growing Ration, the depend- 


able profit-maker, now! 


NORTHRUP, KING 2 CO. 


Minnesota 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


shrinkage when buying seed on a dockage 
basis. 

“Our Present Seed Situation” will be dis- 
cussed by Lawrence Teweles, L. Teweles 
Seed Co., Milwaukee. Mr. Teweles is 
chairman of the American Seed Trade as- 
sociation, and will also talk of this organi- 
zation’s activities. 

David K. Steenbergh, executive secretary, 
Central Retail Feed association, is sched- 
uled to give an address on “Why Belong 
To An Association.” 

The afternoon session will feature a trip 
to the University of Wisconsin's experimen- 
tal farm, with such well known men as Dr. 
L. L. Gerber, Henry Lunz, professors Wright, 
Leath, Briggs and others to explain devel- 
opments in hybrid corn, soybeans and 
other late crops. 

E. J. De Broux, Valders is president of 
the seed association and C. Q. Dunlap, 
Milwaukee, vice-president. 


Cornell Nutrition 


School Oct. 17-19 


The fourth Cornell University Nutrition 
School for feed manufacturers and distribu- 
tors will be held Oct. 17, 18, 19, at Ithaca, 
N. Y. and a large attendance is expected. 

The guest speakers for this year’s pro- 
gram will be Dr. Harry W. Titus of the 
United States department of agriculture, 
and Dr. C. A. Elvehjem of the University 
of Wisconsin. The school will be conduct- 
ed as in the past except that arrange- 
ments will be made so that the discussions 
will not conflict. Special visiting hours 
will be arranged in order that guests may 
visit the laboratories and especially the 
new U. S. plant, soil and nutrition labora- 


tory. 


The members of the committee in charge 


i are C. M. McCay, nutrition laboratory, 
® chairman, Professors Heuser, Norris and 


Weaver of the poultry department, and 
Professors Loosli and James D Burke of 
the animal husbandry department. Pro- 


- grams will be mailed out early in October. 


BOOST SUMMER and FALL SALES 
with STERLING GROWING RATION 


E. H. DADMUN DIES 

Edmund H. Dadmun, 85, for many years 
a member of the Milwaukee Grain & 
Stock Exchange, died on July 18 after an 
illness of two years. Mr. Dadmun was ac- 
tive in the Milwaukee market for 44 years, 
served as director of the exchange and on 
many comittees. His son, Bentley, operates 
the Dadmun Co., Whitewater, Wis. 

RICE HONORED 

Professor James E. Rice, head of the 
poultry husbandry department, has been 
honored by Cornell university, Ithaca, N. Y. 
by having the new poultry building named 
Rice Hall in recognition of his work. Pro- 
fessor Rice was one of the organizers of 
the World's Poultry Science association 
and was also chairman of the World's 
Poultry congress in Cleveland in 1939. 

@ J. MARTIN, Northern Field Seed Co., 
has leased the Marathon Elevator, Mara- 
thon, Wis. from Paul Rajek. Mr. Martin will 
continue to sell feeds and warehouse and 
distribute seeds. 
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Celebrating their birthdays with The 
Feed Bag this month are a group of 
men well known to many readers of this 
publication. In this issue, however, we 
give special mention to just three. 


Ora A. McCrea, manager of the feed 
department, Pillsbury Flour Mills Co., 
Minneapolis, because he recently com- 
pleted 40 years of service to this firm. 
He started as an office boy. His birthday 
is August 3. 

Walter N. Jones, sales manager, Vitality 
Mills, Inc., Chicago, because he entered 
the feed business in 1925—the same year 
The Feed Bag was established. He served 
in the Canadian army during the last 
war, graduated from McGill university, 
obtained a master’s degree from Iowa 
State college and taught animal hus- 
bandry at the University of British Col- 
umbia. He was born August 5. 

W. B. Griem, chief chemist, feed and 
fertilizer section, Wisconsin department 
of agriculture, Madison, because he was 
appointed to his present position the year 
The Feed Bag was founded. Previous to 
1925, he graduated from the University of 
Wisconsin and served three years in the 
department under Dr. W. H. Stroud. His 
birthday is August 20. 

Charles Coughlin, the Riebs Co., Mil- 
waukee, was born August 1; and Paul R. 
Frohring, General Biochemicals, Inc., Cha- 
grin Falls, Ohio, and L. S. Thompson, 
Larrowe Milling Co., Detroit, on August 2. 

Arthur B. Fruen, Fruen Milling Co., Min- 
neapolis, and H. E. Nickelsen, Clinton Co., 
Clinton, Ia., were both born August 4; 
George A. Schlegel, New London (Wis.) 
Flour & Feed Co., August 6; and W. D. 
Fleming, secretary, Northwest Retail Feed 
association, Minneapolis, and Frank Beck- 
er, Woodland (Wis.) Lumber & Grain Co., 
on August 7. 

R. H. Proctor, St. Regis Paper Co., New 
York City, arrived August 8; Gus Kruse, 
P. C. Kamm Co., Milwaukee, August 9; 
L. J. Hartzheim, Beaver Dam, Wis., past 
president of the Ceniral Retail Feed asso- 
ciation, August 10; C. J. Trudeau, Beau- 
mont & Hohman, Inc., Chicago, August 11. 

Warren Plummer, Washburn Crosby 
Co., Minneapolis, was born August 12; 
J. E. Johnson, Spencer Kellogg & Sons, 
Inc., Decatur, Ill., August 13; E. F. Morris, 
Minneapolis distributor for Gorton Pew 
Fisheries, and E. E. Roquemore, Acme 
Feed Co., Forest Park, Ill., both on August 
14. 

There were three births on August 16: 
Vernon Dawe, Dawe’s Vitamelk Co., Chi- 
cago; Roud Mc Cann, American Dry Milk 
Institute, Chicago; and Eldon H. Roesler, 
advertising manager of The Feed Bag. 

E. R. Humphrey, secretary, Oklahoma 
Grain & Feed Dealers association, Enid, 
was born August 17; and G. L. Van Lanen, 
La Grange Mills, Red Wing, Minn., Aug- 
ust 18, followed by two “kings” of the 
meats scraps business—J. Russell Ward, 
Wilson & Co., Cedar Rapids, on August 
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21, and J. W. Powley, Armour & Co., Chi- 
cago, on August 22. : 

C. N. Barrett, National Oil Products Co., 
Chicago, was born August 23; Chas. M. 
Struven, Baltimore, August 26; Ward H. 
Olmsted, Olmsted-Hewitt, Inc., Minnea- 
polis, August 29; L. A. Thomas, Vitality 
Mills, Inc., Chicago, August 30; and W. S. 
Sewell, Strong-Scott Mfg. Co., Minnea- 
polis, August 31. 


—chick show 


(Continued from Page Twenty-seven) 


Steel Products Co., Macomb, Ill., Mathie- 
son Alkali Works, Inc., New York, Merck 
& Co., Inc., Rahway, N. J., National Oats 


Co., East St. Louis, Ill., North Carolina 
Granite Corp., Mount Airy, N. C., Atkins & 
Durbrow, New York, Oyter Shell Products 
Corp., St. Louis, Philip R. Park, Inc., Chi- 
cago, Pratt Food Co., Philadelphia, Purina 
Mills, St..Louis, Quaker Cats Co., Chicago, 
I. D. Russell Co., Kansas City, Dr. Sals- 
bury’s Laboratories, Charles City, Ia., Serv- 
all Poultry Litter, Kansas City, E. R. Squibb 
& Sons, New York, Staley Milling Co., Kan- 
sas City, Stone Mountain Grit Co., Inc., 
Lithonia, Ga.. Thompson Hayward Chemi- 
cal Co,. Kansas City, Tobacco By-Products 
& Chemical Corp., Louisville, Ultra-Life 
Laboratories, Inc., East St. Louis, Ill., Val-A 
Co., Chicago, White Laboratories, Inc., 
Newark, N. J., and Witte Engine Works, 
Kansas City. 


2s #2 
£9 
es 
- 

G5 Ro Zar 
=. =. 
53> 

3g 
mS & 5 
& Ff 
- 

¢ 


SITOdVINNIN 


e39 


! a 
| rthday 
| 
| | 
\ 
‘ 
# 
‘ —_ \ 4 


s 
— planning 
(Continued from Page Twelve) 


building also, parallels the siding of the 
railroad on the opposite side, so. that in- 
coming rail shipments can be taken right 
out of the cars, into the stock room without 
additional haulage. 

The business of the Home Grain Co. is 
well balanced and economically operated; 
namely, sales, delivery, pick-up and grind- 
ing, all handled by three men. Custom 
grinding averages 75 tons per month. 
Power generated by one 30 h. p. motor to 
operate a J. B. Grinder; 15 h. p. motor op- 
erates grain cleaner; 7 h. p. motor operates 
sheller; 5 h. p. motor the Burton l-ton 


LET 


SUPPLY YOU 
WITH DEPENDABLE 
VITAMIN PRODUCTS 


Vitamin A and Vitamin D can be 
supplied economically to feeds by 
the addition of SILMO Products. 


More than ever, under the present disturbed 
conditions of world trade, feed manufactur- 
ers are looking to the SILMO organization to 
take care of their requirements for essential 


Vitamin Products. 


Backed by Over 20 Years’ Experience 

For over 20 years, the SILMO organization research and manufactur- 
ing facilities have been devoted to improving and maintaining 
standards for dependable Vitamin Products. Even now, under the 
stress of foreign warfare, our world-wide contacts enable us to 
obtain adequate supplies and make prompt deliveries. 
market conditions have in no way 
affected our high standards of selec- 
tion and preparation. 


SILMO 


Chemical and Biological 


LABORATORIES 


to Fit Your Particular Requirement 


mixer. Their grain weigher is of the auto- 
matic type. 

In addition to custom grinding and mix- 
ing the company specializes in nationally 
advertised brands. “Several advantages 
accrue from this program,” declares Mr. 
Schultz. “First, the makers advertise ex- 
tensively, creating a demand for their pro- 
ducts, using direct mail, newspaper and 
radio advertising for us. In addition, they 
frequently send special sales men into the 
field further to help create volume sales. 

“They guarantee their products, and 
should any trouble arise, they are respon- 
sible, and while this rarely occurs, it is 
an advantage which farmer customers ap- 
preciate, and involves no expense on our 
part. Unquestionably, nationally advertis- 
ed products are liked and bought by large 


Present 


There is a SILMO Product 


for Testing and Research 


Our Biological and Chemical 
Laboratories are a bee-hive of 
activity. The large staff of chem- 
ists are divided into two groups: 
One group devotes its entire 
time to the routine testing of 
SILMO Products. The other 
group devotes itself exclusively 
to research. 


Control Tests for Vitamin A 
are conducted regularly with 
white rats under U.S.P. regula- 
tions, and for Vitamin D with 
chicks under A.O.A.C. regula- 
tions. The guaranteed Vitamin 
Content is uniformly present in 
all SILMO Products. 


The SILMO Products listed below are standard; 
we are also prepared to supply special lots, guar- 
anteed to conform to specified potencies. 


SILMO-XX— Guaranteed 400 A.O.A.C. 


Chick Units of Vitamin D 
and 3,000 U.S.P. Units of Vitamin A per gram. 


POULTRY-D— Su2tanteed 85 A.0.A.C. 


Chick Units of Vitamin 
D and 850 U.S.P. Units of Vitamin A per gram. 


VIT-D-100— A Vitamin D supplement in 


powdered form. Guaranteed 
100 A.O.A.C. Chick Units of Vitamin D per gram. 


A Vitamin A Oil. Guaran- 
SILMO-AA— teed 6,700 U.S.P. Units of 
Vitamin A per gram. 


Send for prices and informative literature 
on Vitamin Nutrition . 


SILMO CHEMICAL CORP. 


DEPT. F 
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VINELAND, NEW JERSEY 


numbers of farmers. On the other hand, 
many farmers are fully satisfied with our 
own mixes, whether already prepared 
ready for delivery, or mixtures done on 
custom grinding. Many tell us—‘Just fix 
up what you think we need—we know it 
will be all right.” In this way, diversifica- 
tion combining grinding service and mix- 
ing, including standard packages of adver- 
tised lines, helps to round out the program 
with least sales resistance. 

To round out the program so that a 
steady income is coming in every month 
in the year, the company also handles 
coal. There are 12 large bins, total 400 
tons capacity. Bins are of cement floor 
type which facilitate loading. Slack is dis- 
posed of to local garages for heating, and 
demand is usually greater than supply. 
These bins are located near railroad sid- 
ing unloading from cars directly into bins. 
On opposite side of track is the fertilizer 
house. Here again, storage arrangement is 
planned so that quick accessibility is avail- 
able to the eight different analyses of fer- 
tilizer stocks to save labor. 

One other item sold in profitable volume 
—wire fence. This is bought in car load 
lots and stored on vacant lot near the coal 
bins. The first car of barbed wire was sold 
out before second car was delivered on the 
early spring sales. No other hardware is 
sold except rough nails. This as a matter 
of accomodation to their farmer trade. 

While his main business is selling and 
grinding feed, as shown in the foregoing, 
Mr. Schultz is a farmer too. His hobby is 
growing prize winning corn, and here are 
eight wonderful ears to prove he knows 
how and likes to keep a hand in the soil. 
He is a firm believer in the farmer receiv- 
ing a fair price for his produce, and a 
profit above operating costs. In the same 
manner, he believes in and works for a 
profit in his own business activities. 


NEW PUBLICATION 

Allied Mills, Inc. has just published 
the first issue of an attractive quarterly 
magazine for it’s dealers, entitled “Right 
With You.” 

The first number contains an editorial 
by H. G. Atwood, president, as well as 
merchandising helps for feed dealers and 
articles and photos about dealer activities. 
Of special interest are the pictures of 
dealers’ homes and of various display 


and sales ideas employed by Wayne 
dealers. 
IOWA 


J. C. Mawdsley, Irvington bought the 
Farmers Elevator Co. at public auction for 
the stockholders at $22,000. 

R. W. Johnson, Arlington, has purchased 
the Gitchell Bros. feed, grain and coal 
business. 

E. C. Heinmiller, New Hampton has erect- 
ed a new feed grinding and mixing mill 
at a cost of $12,000 to replace the building 
recently destroyed by fire. 

Martens & Ketels Milling Co., Sioux City, 
Ia. has been dissolved. 

G. & E. Mill, New Hampton was com- 
pletely destroyed by fire of unknown origin 
last month. 

R. E. Walters, Corley, has purchased the 
elevator formerly operated by Rudy Peters. 
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FRED LOVITT of L. B. Lov- 
itt & Co. (left) selling to 
Grider Wiggs, Zimmerman 
Alderson Carr Co. at open- 
ing of the new soybean oil 
meal futures market, Mem- 
phis Merchants Exchange. 


L. B. Lovitt of the cottonseed products 
firm of L. B. Lovitt & Co., was reelected 
president of the Memphis Merchants Ex- 
change Clearing association at a meeting 
held July 16. This is the ninth consecu- 
tive year Mr. Lovitt has been honored 
with the presidency. 

Other officers and directors elected were 
as follows, Ferd Heckle, vice-president; 
O. H. McCourtney, secretary treasurer, 
and Grider Wiggs, E. T. Lindsey, C. P. 
Reid, H. L. George and H. B. McCoy, 
directors. 

The opening trades of the new soybean 
oil meal futures market at the Memphis 
Merchants Exchange were made on July 8. 


SOYBEAN MEETINGS 

A series of public meetings on a prop- 
osal to promulgate under the United 
States grain standard act, the present 
government standards for soybeans was 
held at Toledo, July 29, at Peoria, IIl., 
July and at Chicago on July 31. These 
meetings followed the signing by the 
President on July 18 of a bill providing 
for an amendment to include soybeans 
within the terms of the act. The expan- 
sion of the soybean crop and its im- 
portance in marketing channels in recent 
years have attained such proportions that 
the need was recognized for official in- 
spection, grading and certification. 

GIVES RADIO ADDRESS 

Dr. J. E. Salsbury of the Dr. Salsbury 
Laboratories, Charles City, Ia., delivered 
a talk July 19 on the Prairie Farmer Dis- 
cussion Club over radio station, WLS, 
Chicago. His topic was “The $150,000,000 
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Poultry Disease Loss.” In his talk Dr. 
Salsbury told of the seriousness of this 
problem confronting the poultry industry 
and outlined steps whereby the problem 
can be combatted on an even larger 
scale than is practised today. 

MICHIGAN 

Hall Milling Co., Standish, was destroyed 
by fire last month. Damage was set at 
$50,000. 

Knappen Co., Augusta, operating ele- 
vators at Schoolcraft, Chamberlain and 
Flowerfield has organized a new corpora- 
tion, Knappen Farm Service, to operate 
retail businesses at those points. The Knap- 
pen Milling Co. will operate its manufac- 
turing business at Augusta where it has 
expanded its facilities. 


Dubois & Hughes, Lansing, feed, seed 
and poultry concern, has moved into larg- 
er quarters. 

F, Wiltse has opened a feed store at 
Three Rivers. 

Haven’'s Feed store, Holland has opened 
for business. 


MINNESOTA 

Blooming Prairie Farmer Elevator Co. is 
erecting a big mill to turn out soy bean 
products. 

M. O. Hagen, representing Hilltop Farm 
Feed Co., has opened a feed store at 
Princeton. 

Ray White, Green Isle has purchased 
the grinding mill, feed and flour division 
of the Muelener Feed & Coal Co. 


100 POUNDS RET 


CORN GLUTEN MEAL 


41% Protein 
Guaranteed 


if DIAMOND had nothing else.. 


the pigmentation factor alone would make it outstanding among 
high-protein ingredients for poultry mashes. The concentration 
of xanthophyll in Diamond Corn Gluten Meal means that broilers 
and turkeys grown on rations contain- 
ing Diamond will have the yellow skin 
color which is in demand. 


But Diamond also supplies 41% of 
protein, high digestibility and several 
times the vitamin A content of whole 
yellow corn. 

Informed poultrymen know these 
things and are asking for mashes con- 
taining Corn Gluten Meal. Meet this in- 
telligent demand by including Diamond 


in your full line of poultry and turkey 
rations. 


CORN PRODUCTS SALES CO. 
NEW YORK — CHICAGO — KANSAS CITY 


__DIAMOND CORN GLUTEN MEAL__| 


from us. 


vas 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 

Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 


Oat Mill Feed 

Oat Mill Feed with 
Molasses 

Pulverized and Bolted 
Screenings 


Steam Crimped Oats 
Steam Rolled Barley 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


PLUMS FOR TWO 

“What was your plum crop like?” 

“Well, a heavy storm blew down 50 
per cent of it, and we'd hardly gathered 
that when another wind blew down the 
rest.” 

“Bad luck. Could you do anything with 
them?” 

“Well, my wife ate one, and I ate the 
other.” 


REASONABLE 
Judge: “Do you challenge any of the 
jurors?” 
Defendant: “Well, I think I can lick 
that little guy on the end.” 
* * * 
If you are a master, be sometimes 
blind; if a servant, sometimes deaf. 
* 


Nature and wisdom never are at strife. 


Every hatcheryman, poultry- 
man and dairyman in your 
community is either a user or a good 

rospect for HTH-15. Around poultry, 

TH-15 is used as a spray or rinse to 
disinfect buildings and equipment— 
as a floating dry dust to guard against 


For POULTRY 
and 
DAIRY 
SANITATION 


FLOATING 
POWDER 


respiratory diseases. Dairy- 
men use HTH-15 to sterilize 
all dairy utensils—to keep bacteria 
counts down and avoid milk rejects. 
HTH-15 is a free-flowing powder that 
will not freeze or become lumpy. It is 
harmless to dairy metals. 


EASY TO STOCK—EASY TO SELL 


There is a steady demand for HTH-15. 


1-lb. can retailing at 50c and a 3-lb. can 


Constant advertising in poultry anddairy at $1.00, with a handy measuring spoon 


magazines has built a great, waiting mar- 
ket. There are just two sizes tostock—the 


packed with can. Drop us a card today 
and let us send you more information. 


1004 


THE MATHIESON ALKALI WORKS (Inc.) 60542045" 


New York 


Hominy Feed is 

_ all farm feeds—provides more feed 
per dollar. 
MORE DIGESTIBLE NUTRIENTS 
PER DOLLAR 


_ Write for free booklet that gives 
you valuable information on 

Hominy Feed —85.2%/, digestible 

nutrients, unequalled among all 


Nutrition School. 


AMERICAN CORN MILLERS’ FEDERATION 


79 West Madison St. 
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Chicago, IIlinois 
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HOSS ON HIM 

Veterinary (instructing farmer)” “Simp- 
ly place this powder in a gas pipe about 
two feet long, put one end of the pipe 
well back in the horses mouth and blow 
the powder down his throat.” 

Farmer: “I understand.” 

Veterinary (next day): “What's the mat- 
ter, you look ill? Did you do as I told 
you?” 

Farmer: “I did, but the darned horse 
blew first.” 

* * * 
SNIPPY AND SNAPPY 

A young farmer went into a store to 
get some feed for his hogs and was 
waited on by a new clerk a young lady. 

“I want some shorts for my hogs,” the 
farmer said.. 

“Oh, you're one of those smart guys,” 
the lady clerk retorted. “Next I suppose 
you'll be coming in here for some bras- 
sieres for your cows.” 


* * * 


EXCELSIOR 
“Sarah, you'll have to stop feedin’ thet 
cow shredded wheat. It's dangerous.” 
“Why is it dangerous, Eph?” 
“Well, this mornin’ at milkin’ she durn 
near chewed my whiskers off.” 


PRETTY COLD 

The new hired man from the city had 
been set out to harness the horses. It 
was a cold winter morning, still dark, 
and he mistook a cow for a horse. 

“What's keeping you so long out there?” 
the farmer shouted from the house. 

“Say, I can't get the collar over this 
horse’s head. His ears are frozen stiff,” 
replied the new hand. 


* * * 


TWO TO ONE 
Country Boy: “What do the three balls 
in front of the pawn shop mean?” 


City Boy: “Two to one you won't get 
it back.” 


EDUCATION 

Farmer Brown: “What did your son 
learn at college?” 

Farmer Green: “Well, he hadn't been 
home long before he showed me how 
to open bottles with a half dollar.” 

ACCIDENT 

A friend spent a night with a farmer. 
The next morning he appeared downstairs 
with a black eye.. 

“How did you get that?’ asked the 
farmer in surprise. 

“Oh, I just happened to fall in the 
guest chamber, that’s all,"” answered the 
visitor. 

“Gee, you didn't break. it, did you?” 
anxiously inquired the farmer. 

* * * 

A man’s good breeding is the best se- 

curity against another’s bad manners. 


LOVE AND DUTY 
Gal: “I'll die if you don't kiss me.” 
Boy: “This is terrible. I’m being torn 
between Love and Duty.” 
Gal: “What do you mean, dear?” 
Boy: “I’m in the undertaking business.” 
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Hominy Feed Lauded Ate 
| Cornell Nutrition School 
Ss «Hominy Feed is cheaper and 
better than corn meal for dairy 
ration.” was the declaration of 
ian Ss, Savage at the Cornell 
| 
“Com, when in plentiful supply: 
2 is always king.” Prof. Savage 
continued. “There is unlimited 
supply of corm this and, ac- 
cordingly: find that com meal 
is the cheapest feed on the mar- 
ket, both in cost of total digesti- 
ble nutrients and per ton. except 
| hominy and, of course, hominy 
follows com very closely: 
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Elsie, the famous Borden Jersey cow, 
who attracted so much attention at the 
New York World's Fair, will be starred 
together with Kay Francis, Jack Oakie and 
others in an RKO production of Louisa M. 
Alcott's “Little Men”. Here she is in Holly- 
wood with A. W. Ramsdell, Borden vice 
president. In the picture, Elsie looks quizzi- 
cally at her own statuettes. 


Employment Bureau 


A complimentary, confidential servi-e — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


FEED SALESMAN and poultry expert—Seven 
years’ experience with large manufacturing con- 
cerns. Well instructed in poultry diseases. Wis- 
consin or vicinity preferred. Refer to No. 1440, 
% The Feed Bag, Milwaukee, Wis. 


WAREHOUSE MAN and truck driver—Four- 
teen years of good experience. Can furnish ex- 
cellent references. Refer to No. 5401, “% The 
Feed Bag, Milwaukee, Wis. 


SALESMAN experienced in selling and pro- 
motional work desires position with feed manu. 
facturer. Refer to No. 840, % The Feed Bag, 
Milwaukee, Wis. 


SALESMAN with good knowledge of farming 
and feeding and experience with nationally 
known firms. Age 48, married. Refer to No. 
8041, “~ The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


OFFICE MAN with experience in feed busi- 
ness. Good opportunity for willing and particu- 
lar worker. Give all information in first letter. 
No. 1640A, % The Feed Bag, Milwau- 

ee, Wis. 


SALESMAN to sell well established line of 
commercial mixed feeds. Splendid opportunities 
for ambitious parties. Refer to No. 2041A, 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMEN — File your applica‘ion for 
connection with large nationally known food 
company with number of opportunities for ad- 
vancement. Applications will be treated confi- 
dentially. Give full information in first letter. 
Refer to No. 8040A, % The Feed Bag, Milwau- 
kee, Wis. 


SALESMAN — Opportunity for young man in 
western Wisconsin. Give full informa‘ion: and 
experience. Refer to No. 184A, % The Feed 
Bag, Milwaukee, Wis. 
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(Continued from Page Eighteen) 


Seven years: Johnstone Templeton Co., 
Milwaukee; Marblehead Lime Co., Chica- 
go; Mohr Holstein Co., Milwaukee, and 
Stone Mountain Grit Co., Lithonia. Ga. 

Six years: Dreyer Commission Co., St. 
Louis; Spencer Kellogg & Sons, Inc., Buffa- 
lo, and Murphy Products Co., Burlington, 
Wis. 

Five years: Atkins & Durbrow, Inc., New 
York City; Calcium Carbonate Co., Chi- 
cago; Cargill, Inc., Minneapolis; Dr. Sals- 
bury’s Laboratories, Charles City, Ia.; Ten- 
nant & Hoyt Co., Lake City, Minn., and 
VyLactos Laboratories, Des Moines, Ia. 


More than 150 firms now advertise reg- 
ularly in The Feed Bag each year. We 
appreciate the business of each and every 
one and pledge ourselves to continue to 
produce a magazine worthy of their patron- 
age. We want more “old timer” advertisers 
at our next birthday banquet. 

BIG MILK PRODUCTION 

Nearly 135 million dollars worth of milk 
was sold by Wisconsin farmers in 1939, 
and the value of milk products used in 
farm households totaled an additional 7 
million dollars, according to the crop re- 
porting service of the Wisconsin and United 
States department of agriculture. This was 
produced by 2 million cows with an annual 
production of 12 billion pounds of milk. 


MARION FEED MIXER 


For Precision Mixing ~ Buy A MARION 


Is the Feed you put out just a mixture, or is it MIXED. Laboratory 
tests have proven to the users that they can rely on the MARION 
MIXER for any combination of Minerals, Dry Feeds, or Molasses 


Feeds. 


The MARION MIXER may be installed below the floor, over a 


drive-way, hung from the ceiling, or mounted on legs with our 


elevator, as shown in cut. 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 
TERRITORIES AVAILABLE FOR JOBBERS 
ENGINEERING SERVICE 
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REBUILDING MILL 

Construction work is progressing satis- 
factorily on the rebuilding of the Old 
Fort Mills soybean processing plant at 
Marion, Ohio according to a statement 
issued recently by P. Turner president of 
the company. 

The mill was completely destroyed by 
fire earlier this year. Although the fire 
wrecked the processing plant, the com- 
pany's million bushel storage bins and 
feed manufacturing mill escaped damage. 


@ FARMERS ELEVATOR CO., South Whit- 
ley, Ind. has undergone extensive remodel- 
ing and recently staged a reopening day 
at which time more than 1000 visitors were 
entertained. 


Blue Streak 


OLD MILL STILL RUNS 

The old Hope grist mill, Hope, N. J. built 
in 1768 by the Moravians and believed to 
be the oldest water-powered grist mill run- 
ning in New Jersey, is still in operation. 
It is run by grey haired Milton J. Vusler. 
Ownership of the mill left the hands of the 
Moravians in 1790 when they were driven 
out of the village by a smallpox epidemic. 
The present manager is the son of the late 
E. J. Vusler who purchased it many years 
ago. 

-— 

@ M. D. THIEBAUD, for 21 years secre- 
tary-manager of the Los Angeles Grain 
Exchange, has retired, and C. G. White, 
traffic manager, has been appointed to 
the position. 


TRIPLE REDUCTION MILLS 


TRIPLE 
PROFIT 
OPPORTUNITIES 


Farmers like the speed with 
which Blue Streak mills grind 
their grist. 


They like the Blue Streak Granular Grind that gives greater feeding value 


for stock and poultry. 


You'll like the lower power costs per ton. 


All three are due directly to the Triple Reduction principle of the Blue 
Streak Grinder, the mill that more custom millers buy than any other make. 
Don’t enter the busy season with old, worn-out or out-of-date equipment 
when you can buy a Blue Streak 15 to 75 horse power mill at present prices. 


Write for catalog, prices and terms. 


PRATER 


1849 South 55th Avenue, 


FB 


Please send me 
information on the 
equipment checked: 


PRATER PULVERIZER COMPANY 
Chicago, Illinois 


Potsdam Feed Co. 
Sold by McIntyre 


Fred M. McIntyre, who for more than 20 
years has been president of the Potsdam 
Feed & Coal Co., Potsdam, N. Y. has sold 
his interests to T. A. Jones, secretary and 

. treasurer and W. B. 
Hill, vice president. 

Mr. McIntyre has 
acquired an interest 
in Morgan & Co., re- 
search and manufac- 
turing chemists, lo- 
cated at Hermon, N. 
Y. and already is 
busy with his new 
duties . 

The Potsdam Feed 
& Coal Co. was or- 
ganized by Mr. Mc- 
Intyre in 1916, and 
in later years two more feed concerns were 
purchased and merged with the original 
firm. 

Mr. McIntyre is well known in the feed 
industry. For six years he was president 
of the Eastern Federation of Feed Mer- 
chants, and was also an official of the 
New York State Coal Dealers association. 
He has appeared before legislative com- 
mittees in Washington and Albany on 
many occasions in behalf of the feed 
industry. 


FRED M. McINTYRE 


WISCONSIN 

William Feathers, Jr., Waupaca has open- 
ed a feed and seed store. He leaves the 
teaching profession to enter this new busi- 
ness. 

Frank McCall, Edgerton, former manager 
of the Farmers Cooperative warehouse is 
now manager of the Edgerton Seed and 
Feed mill. 

Mayville Cooperative association has 
opened a new feed mill and elevator at 
a cost of about $12,000. The mill has a 
capacity of 10,000 bu. 

Fall River Elevator Co., Fall River has 
been incorporated by Wm. Olday, Oscar 
Christianson and M. S. Karnes. The firm 
will deal in grain, feed, etc. 

Ritzman Grain elevator, Hayward burned 
to the ground recently with damage es- 
timated at $25,000. 

Farmers Supply, Lake Mills, has installed 
a new two-ton mixer. 

Robert Currie, 73, Lake Mills, who has 
been a miller since he was 15 years old 
and who for the last 24 years has been 
employed at the 99 year old Hooper mill, 
retired recently. 

Berns feed mill, Sister Bay, suffered $15,- 
000 damages on July 10 from fire which 
destroyed flour, feed and recently installed 
equipment. 

-- 


GALLON CONTAINERS ILLEGAL 

Retailing of milk in gallon containers 
would be illegal, according to counsel for 
the Wisconsin milk control division of the 
state department of agriculture. This was 
in answer to a request from a member of 
the Milwaukee city council who sought to 
have milk distribution in gallon containers 
at lower prices to effect savings to con- 
sumers and to increase use of the product. 
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BABY CHICK INCREASE 
Commercial hatcheries operating in the 
United States produce 782,000,000 baby 
chicks annually, according to the poultry 
division of the surplus marketing admin- 
istration, United States department of ag- 
riculture. 


This represents the output of about 
10,500 hatcheries. The first survey of the 
industry was made in 1934 when 11,405 
hatcheries produced only 453,000,000 chicks. 
Because of more efficient equipment and 
better methods the hatcheries operating 
in 1937-38 produced 73 per cent more 
baby chicks than in 1934, and also pro- 
duced 4.3 more baby chicks from every 
100 eggs. 

- 


ILLINOIS 

D. B. Gray Co., Pittsfield, is building a 
new elevator. 

Robert P. Durham, president of the Mac- 
Donald Engineering Co., Chicago, and con- 
sidered one of the world’s foremost grain 
elevator engineers, died last month after 
a short illness. He was 60 years old. 

Central Feed mills, Highland, operated 
by B. R. Baumann, was destroyed by fire 
last month with a loss of $40,000. 

Edward Galstor Elevator, Dollville, was 
destroyed by fire last month, with loss esti- 
mated at $40,000. 

Farmers Grain & Supply Co., Warsaw is 
building a new elevator. 

Illinois Grain Corp., Chicago, recently 
purchased the Allied Grain Corp. elevator 
for $35,010. 

Millerville Feed mill, Enfield, burned to 
the ground last month from fire of an un- 
determined origin. 

Raymond Hudson and son, Ralph, Herrin, 
have purchased the Norman Feed store. 

Charles and Bert Tieman, Ladd, have 
opened a feed and poultry store. 

Wm. Elder, LaHarpe, has purchased the 
LaHarpe feed store from John Krause. 

A. B. Christman Grain Co., Meredosia, is 
constructing a 235,000 bu. elevator. 

Forreston Feed mill, Forreston has in- 
stalled a new corn cracker, two new 
motors and an elevator drive. 

Robert Winget, Camp Point has pur- 
chased the Eureka Milling Co. The name of 
the firm has been changed to Winget Feed 
mill. 

Independent Feed Co., East Moline, is 
building a new feed plant and warehouse. 

Barnstable—Ware Feed and Supply Co., 
Hillsboro, is building a new elevator. 

Bement Grain Co. is building a new ele- 
vator, as well as a new feed mill and 
storage warehouse. 

Ralph Daves has opened a feed and pro- 
duce business at Kalesburg. 

@— --- 


NEW ELEVATOR 

Approval has been given by the Illinois 
Commerce commisssion for the erection of 
a 5,000,000 bushel grain elevator at East 
St. Louis, Ill. The new elevator will cost 
$500,000 and will be financed by the Alton 
and Southern railroad and leased to Car- 
gill, Inc. 

The new elevator will be the largest in 
the East St. Louis area and will increase 
public grain space by nearly 50 per cent 
in the St. Louis market. 
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It’s no help in can- 


ning fruit or for 


patching the fence 


BUT 


it’s a perfect product 


for which it is used 


OYSTER SHELL PRODUCTS 
CORPORATION 


NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
LONDON, ENG. 


FOR POULTRY 


THERES NO DROUGHT 


@ Profits are like rain. To keep my 
business growing they’ve got to come 
again and again. 

I’ve handled Armour’s Supplemen- 
tary Feeds for more than 12 years, and 
there’s one thing I know for sure. It’s 
the repeating profits that keep my bank- 
book looking so happy. 

I chose Armour’s in the first place 
because there was a name I could hang 
my hat on. No monkey-business ex- 
plaining who made it. And I’m still 
handling it because it does the job I 
say it will do when I sell it. 

I tell °em Armour’s Supplementary 
Feeds will bring their stock to market 
weight quicker, and cheaper,with flesh 
that gets top prices. I get repeating 
profits when they come back for more. 


Armour's 50% Meat and Armour's 60% Digester 
Bone Scraps Tankage 

Finely granulated and Highly digestible, mealy Thoroughly ster''ized ... 

blends easily in chick star- and palatable...contains guaranteed to contain not 


ter and growing mashes. more than 60% protein. less than 65% bone phos- 
Contains 50% protein. phate of lime. 


ARMOUR’S SUPPLEMENTARY FEEDS 


Armour's Special 
Steamed Bone Meal 
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@ QUALITY 
@ DEPENDABILITY 
@ ECONOMY 

@ SERVICE 

@ REPUTATION 


REG. US. PAT. OFF, 


NATIONAL OIL PRODUCTS COMPANY 


CORN. DISTILLERS 


formula for 
profits 


A SUCCESSFUL re- 
placement, according to reliable 
tests, for as much as 100% of the 
dried skim milk in growing and 
laying rations; an ingredient re- 
sponsible, say feeders on poultry 
and game bird farms, for greater re- 
sistance to disease, improved physi- 
cal condition and vigorous growth. 


A Product of 
National Distillers Products Corp. 
120 Broadway, New York post. 


Write Department B for 
descriptive circular 


It’S TIME YOU GOT 
ACQUAINTED WITH 


PRODULAC DRIED 


Its price will interest you! 


GRAINS 


BOOKLET ON B, 

A summary on the current information 
on Vitamin B, has been issued by Merck 
& Co., Inc., Rahway, N. J. in the form 
of a pamphlet, copies of which are avail- 
able on request. An announcement by 
the company states that the substantial 
reduction in the cost of Vitamin B, crys- 
tals now provides an opportunity for the 
milling field to improve its products in 
the direction indicated by eminent nu- 
tritionists. 


@ D. W. McKERCHER, manager and found- 
er of the McKercher Milling Co., Wisconsin 
Rapids, Wis. has sold the company to the 
Farm Service Co., Minneapolis. McKercher, 
who has been operating a branch in Mo- 
sinee has retained this part of the business 
and will continue to operate it. 


@ TED BRASCH, who has been secretary 
of the Pacific Northwest Grain Dealers as- 
sociation for several years, has resigned 
to accept a position as manager of the 
Nezperce Rochdale Co., Nezperce, Idaho. 
His many friends in the grain and feed 
industry wish him success at his new 


© @-— --- 


@ TEELE’S Farm Service Store, New Al- 
bany, O. has been opened by Teele’s 
Hatchery, Columbus. The firm will handle 
a full line of stock feeds. 


@ FARMERS COOPERATIVE Grain Co., 


HARRISON, NEW JERSEY 


Plummer, Minn. has been purchased by 


G. I. Gunderson. 


“God Bless America” 


The war has taught us something about 
PEAT MOSS 


@ We are just beginning to find out that no 
country, be it Canada, Holland, Sweden or 
Germany has ever produced a better Sphag- 
num Peat Moss than is mined and processed 
right here in the middle west. It’s just been a 
question of producing costs and freight rates, 
which the war seems to have settled pretty 
well for the time being. 


Find Out About The Largest Stock 
Of Cured and Processed Peat In 


North America 
$ 30 per standard ball is the price deliv- 
?- ered any point in Wisconsin, Illinois, 
Iowa, Minnesota, Kansas and Ne- 


braska. Slightly higher in Indiana, Michigan 
and Ohio. 


Both Horticultural and Poultry available for 
immediate shipment. 


La Budde Feed & Grain Co. 


MILWAUKEE, WISCONSIN 
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New .. . 20th Edition 


FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 


_ an entirely new chapter on proteins, min- 


erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 
today. 


Che feed Bag 
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D. H. LeGear 
Father’s Firm 


Daniel Hunter LeGear, son of S. D. 
LeGear, president of the Dr. L. D. LeGear 
Medicine Co., St. Louis, recently received 
his doctor of veterinary degree from 
Texas veterinary college and has joined 
his father’s company. 
He is also a nephew 
of Dr. L. D. LeGear, 
founder of the busi- 
ness. 

Dr. LeGear has 
worked with veteri- 
narians in actual 
practice and has 
previously filled a 
responsible position 
as technician in the 
diagnostic laboratory 
of the clinic and re- 
search department of 
the firm. This ex- 
perience together with the training re- 
ceived in classrooms, laboratories and 
extensive clinics of the all serve to give 
Dr. LeGear a substantial background to 
continue in the footsteps of Dr. L. D. 
LeGear. 


District Meetings 
Held By Western 


A number of successful group meetings 
have been held lately by the Western 
Grain and Feed association according to 
Harold Thiele secretary. 

On June 25 dealers met at Iowa Falls, 
Ia. with an attendance of 45, and at Al- 
gona on June 26, with an attendance of 
75. The main topic of discussion was 
the government storage contract. Plans 
were made to organize county groups in 
other localities. Andy Anderson and Art 
Voorhes made arrangements for the two 
meetings. 

There was a turnout of 50 at another 
group meeting held at Harlan on July 2, 
and more than 75 attended a meeting 
at Cedar Rapids on July 9. Dealer in- 
terest in all these meetings was high, 
says Secretary Thiele and he predicts 
a continuation of this group meeting plan 
throughout that area in the future to dis- 
cuss mutual problems. 

@ ROCKINGHAM FEEDS, Inc., Harrison- 
burg, Va. suffered $65,000 damage from 
fire early last month. The original mill 
was built 53 years ago, with numerous 
additions and improvements in following 
years. 


D. H. LeGEAR 


@ VANDENBOSCH & Son, Zeeland, Mich., 
are constructing a new feed mill. Equip- 
ment will include hammer mill, corn cut- 
ter, feed mixer, oat clipper, etc. 
@ BERGY BROS., Alto, Mich., have added 
a second feed grinding unit in their local 
elevator. 
& 
@ O. R. SICKERT, Deutsch & Sickert Co., 
Milwaukee spent a very enjoyable. vaca- 
tion at Three Lakes, Wis., during the 
month of July. 
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Haughton Elevator Co., Toledo will build 
a $200,000 addition to its plant. 

Chickasaw Feed Mills, Chickasaw, burn- 
ed to the ground in a fire caused by an ex- 
plosion recently. Loss was set at $40,000. 

Fremont Cooperative Elevator, Fremont, 
was destroyed by fire last month, with loss 
of $50,000. 

United Grain & Fuel Co., West Unity, is 
installing a modern feed grinding mill. 

Kasco Feed Co. has opened a retail store 
in Bryan. 

Everett Wilson has purchased the interest 
of his partner Charles Halbisch in the 
Amelia Feed and Implement Co., New 
Richmond. 


Robert Zorn, formerly manager of the 


Seaman-McLean elevator, Monroeville, has 
become manager of the Kipton Elevator 
association, Kipton. 


LARGE HAY CROP 

Farmers in the United States are this 
year expected to put up 94,000,000 tons 
of hay, the fourth largest crop of hay 
harvested in 30 years, according to ag- 
ricultural marketing service. The feeding 
of hay was heavy last winter and spring, 
and stocks on farms as of May 1 were 
said to be only two thirds as large as 
in 1939. More than 71,000,000 acres of 
land were put to use growing hay this 
year. 

@ GEORGE BERKNER, Waverly, Minn. has 
dieselized the Waverly Roller mills. 


or settling possible. 


5—The lowest cost way. 


Write for your copy NOW. 


42 East Ohio St. 
CHICAGO, ILL. 


It Will Pay You to Use 
“CCC” lodized-Manganesed Calcium Carbonate 


for making trace elements inclusions 


1—Eliminates a difficult premixing job. 


2—Uniform inclusions assured. Special process unites 
iodine and manganese with every calcium par- 
ticle. An exclusive feature. 


3—lIodine and manganese stay mixed uniformly. Made 
to cling tightly to other ingredients. No separation 
Another exclusive feature. 
4—Iodine content never varies. Iodine protected against 
loss over long periods by “CCC” patented process. 
Proved over six years of use by leading mixers. 


The new handy, complete Mixing Chart showing how to include the small 
recommended amounts of iodine and manganese easily and most economically 
in your feeds, supplements, and mineral mixtures is yours for the asking. 


The CALCIUM CARBONATE COMPANY 


“Pioneer producers of trace elements products” 


CARTHAGE, MO. 


Box 409 836 Brandeis Theatre Bldg. 


OMAHA, NEB. 


TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNEXCELLED 


| 

| 

CONTENT 

AAPPROVED PY 

XO FOR FEED MIXING a 
PLANTATION 

NATIONAL MOLASSES CO. 


Your Customers, 
—when the bag 
carries the 


2 Big Red Letters 


Y. for Non-fermenting 
Brewers’ Yeast 
(Vitamins B and G). 
o.- for Cod Liver Oil 
bal (Vitamins A and 
D). Also Wheat Germ 
Oil (Vitamin E). 


Vitamin potency prolonged by 
Exclusive Patented Process. 


Get the full benefit of Conkeys nation- 
wide advertising. Poultrymen are hear- 
ing and reading the exclusive Conkeys 
Y-O story on the radio and in leading 
Poultry and Farm Papers. Lay in a stock 
of these vitalized feeds and see how easy 
it is for both you and your customers to 
profit from them. Write Today for Con- 
keys Liberal Dealer Proposition. 


The G. E. CONKEY CO. 
6761 Broadway, Cleveland, Ohio 
Mills and warehouse stocks at convenient centers 


SELL (onkeys- THE YEAR ROUND PROFIT LINE 


PROFITS 
UP? 
GOING 


Add the best pigeon grit 
to your line and help 
your profits to be larger. 
Made by an exclusive 
formula with an excep- 
tional customer-results 
story and a large adver- 
tising program directed 
to the consuming market. 
Foust’s Health Grit can 
bring you a whole new 
set of customers. 


Write for sample, prices, 
and dealer terms. 


George Foust Co. 


DEPT. D GUILFORD, CONN. 


Clean Quill 


* MINERALS 


| SELL this mineral 

For _ that is really different 

Hogs — it offers a real op- 

Poul portunity for profits! 

oultty Advertised in Wal- 

Cattle jaces Farmer. Write 
for details. 


WATERLOO MILLS CO. 
WATERLOO, IOWA 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 
Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


NUTRITIONAL MEETING 

More than 50 feed dealers and distribu- 
tors attended a two day nutritional meet- 
ing, July 24-25 at Amherst, Mass., sponsor- 
ed by the poultry department of the Mas- 
sachusetts State College, and held in con- 
junction with the twenty-second annual 
Farm and Home Week. 

Nutrition experts who addressed the 
meeting included H. D. Branion, head of 
the department of animal nutrition at On- 
tario Agricultural College; Fred W. Pres- 
ant, manager of the feed department of 
Toronto Elevators, as well as W. R. Gra- 
ham, Jr., director of research, Orophyl 
Laboratories, Kansas City, Mo. 

@ CENTRAL SOYA Co., Inc., Fort Wayne, 
Ind. held its second nutrition conference 
for veterinarians at Decatur, Ill., on July 
12. Report of the conference has been 
printed in booklet form and is available 
upon request, according to Lyman Peck, 
director of nutrition. 
@ M. C. THORSETH, Kerkhoven, Minn. has 
installed a new feed mixer. 
@ j. J. HUNTING Elevator Co., Austin, 
Minn. is erecting a new elevator at Free- 
born. 


@ THREE OAKS Cooperative, Inc., Three 
Oaks, Mich. has ‘installed a new hammer 
mill. 

@ H. J. SONKSEN, Sturgeon, Mo., has pur- 
chased the Sturgeon Elevator property. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 
ee 
CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 


No. Milwaukee—3328 W. Cameron Ave. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


ETTER RINTING 
435 N. SECOND STREKT 


MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 
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Cultivate Regulars 


The dealer who wants to make the most of his advertising 
dollar will find that he can get good distribution to his regular 
customers by enclosing a reprint of an ad, or a handbill, etc. 
with every package or bag that leaves his store. This is an 
old idea in merchandising, but it pulls well every time. After 
all, so many merchants constantly try to get new customers, 
often forgetting that their regular customers can be sold more 
merchandise. In fact the regular customer will more often 
respond to suggestive selling by way of advertisement than 
will the prospect who perhaps has never been inside your 
store. So don't forget your regular customers when you want 
to increase your sales. When you sell growing mash it's a 
good idea to include with the bill, receipt, or in the merchan- 
dise, an ad or manufacturer’s folder on laying mash. That's 
planting the suggestion for a future sale in the mind of the 
customer. The same procedure can be followed all seasons 
of the year with various farm supplies. 


Play Up to Farm Kids 


Feed dealers who want to build good will among farm boys 
and girls will find it helpful to cooperate with other merchants 
in arranging a Town Tour for these children. Every town has 
points of interest, or perhaps a factory or two, or a special 
movie, which the farm children would like to see. Rural school 
teachers are usually glad to cooperate, too, in such educa- 
tional work. When you get the farm boys and girls to like 
your town, their parents will learn to like it, too, and then 
all merchants doing business there will profit from the in- 
creased town traffic, feed dealers especially. 


A Real Bulletin Board 


Bulletin boards are nothing new, but it remained for one 
Wisconsin dealer to improve his bulletin board to such an ex- 
tent that its pulling power was greatly increased. In the first 
place, this dealer put up a board that was in the form of a 
long narrow box, with a large door containing a frame of 
glass. Then he typed all notices that were to be posted therein 
and used thumbtacks to fasten the notices on the wooden back- 
ground. The result was that this dealer had a bulletin board 
that was neat and clean and protected from all sorts of weath- 
er. He was also able to get many more notices on the board 
than if he wrote them on with chalk. The notices were much 
easier to read and the bulletin board became much more pop- 
ular with customers. 


Your Sales Approach 


Much is being written these days about sales approach and 
sizzling sales sentences, but the best first step to a sale still 
remains in showing a customer you are glad to see him. When 
you can say, with a sincere smile, “Hello, Jim, how are you 
today?” or “How’s that flock of prize Leghorns doing?” or “That 
sure is a fine herd of Brown Swiss cattle you've got,” you are 
laying the basis for much good will, and from then on you 
can use suggestive selling and get somewhere. Of course, you 
never use such expressions as, “Anything else?” or “I can't 
sell you anything else, can I?” and a lot of similar phrases 
which plainly invite a “no” for an answer. You'll often get 
an extra sale if you say, “Jim, I've got some laying mash here 
that will make those Leghorns of yours outstrip their previous 


good laying records. How about putting in a half ton or so?” 
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increase profits, 


reduce costs 


Make more money by 
mixing feed faster and better 
with Sidney Mixers. Low in- 
itial and operating cost guar- 
antees a larger margin of 
profit. Sidney Mixers are giv- 
ing quiet, dependable service 
in hundreds of mills all over 
the country .. . they'll prove 
to be a profitable investment 
for you, too! 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators Write today for complete 


details on machinery you 
THE 


need — no obligation. 


GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


DRIED 
SHIM MILK 


Buy Dried Skim Milk from a firm that spe- 
cializes in milk for animal feed. 


“SUPREME” DRIED SKIM MILK is perfect 
quality, freshly made — and is shipped di- 
rectly from the creamery to you in paper 
lined burlap sacks. 


No Matter where you're located, be sure 
to get our price. Because of our large vol- 
ume, we're able to sell you the very best 
quality that money can buy — at prices that 
defy competition. 


Write, Phone or Wire for 
Unusually Attractive Prices. 


Bulletin Building Philadelphia, Pa. 
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IT’S THE CUSTOM Feed Grinding and 
Mixing That Brings MORE PROFIT 


Yes, it's customary to make more profit from custom 
grinding and mixing when you use Kelly-Duplex 
Equipment. Low first cost, sav- 
ings in power, elimination of 
costly shut-downs and repairs 
—all mean savings in time. 
labor and parts cost that makes 
Kelly-Duplex your best value. 
Let us send complete details 
—no obligation. 


THE DUPLEX MILL and MANUFACTURING CO. 
SPRINGFIELD @ OHIO 
NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


“Everything for 
Mill and Elevator” 


FOND DU LAC WISCONSIN 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


TLOSE! We Guarantee 
fo ouftse// any 
other brand of Poultry 
Grit or Money 


Our advertising in the leading Poultry and 
Turkey Journals is making customers for you. 
Write for samples, counter display and prices. q== 


\ STONE MOUNTAIN GRIT CO. INC. 


GEORGIA 


ALL SIZES=CHICK TO 
TURKEY IN CLEAN 
SACKS~ FREE FROM 


ALFALFA MEAL BOOKLET 

An interesting booklet on alfalfa meal 
and hays has just been published by the 
Fernando Valley Milling & Supply Co. in 
conjunction with The Amburgo Corp. 

The booklet, printed with an attractive 
green cover, explains the feeding value of 
alfalfa and describes in detail the growing 
and processing operations. The booklet is 
replete with pictures and valuable feeding 
information. 

Copies may be had without charge by 
writing to The Amburgo Corp., Broad and 
Nedro sts., Philadelphia, Pa. 

PLANS LA CROSSE BRANCH 

The Farm Service Co., Minneapolis, 
wholesale and retail flour and feed, has 
begun construction of a $35,000 grain ele- 
vator and warehouse at La Crosse, Wis. 
The new warehouse will have about 4,000 
square feet of storage floor space. The 
elevator will have 8,000 bu. capacity. 
Feed mixing equipment for custom and 
commercial grinding will be installed. The 
firm will also have a large feed show- 
room. Kenneth Carroll will manage the 
La Crosse branch. 

@ LYNDONVILLE Roller Mills, Lyndonville, 
N. Y., recently damaged by fire is being 
rebuilt by William Page, the owner. New 
equipment will include a 1 ton feed mixer. 
@ ERIC HEIDE Feed mill, Romeo, Mich., 
has been improved with the installation of 
a new hammer mill, with built in tramp, 
iron separator. 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 
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@ CEREAL PRODUCTS, Inc., Boston, Mass., 
has been formed with Edward M. Altman, 
Mary C. Creed and Harry F. R. Dolan as 
incorporators. 

@ FARMERS COOPERATIVE Produce as- 
sociation, Baldwin, Wis. has installed two 
new feed mills, according to Joe Huenink, 
manager. 


@ A. L. RUSHTON, vice president, Fair- 
mont Creamery, Omaha, Nebraska died 
recently from an overdose of sleeping tab- 
lets. He was the son of J. H. Rushton, one 
of the organizers of the Fairmont Creamery. 
— 

@ FARMERS ELEVATOR Co., Bondurant, 
Ia., has purchased the Clark Brown Grain 
Co. elevator. 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium Iodide U.S.P. with Calcium Carbonate and Calcium 
Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, 
thus assuring uniform distribution and a uniform ration of 
Iodine in your feeds. 


Write for Sample and Circular 


Manufacturing Chemists 
CHAS. PFIZER & CO., INC. 
81 MAIDEN LANE, NEW YORK, N. Y. 
444 GRAND AVE., CHICAGO, ILL. 


Profit-Wise DEALERS 


Push These Items 
“The Choice of Thousands” 


Ryde’s Cream 
Calf Meal 


Makes Healthier 
Calves 


A prepared meal to 
replace milk. Is spe- 
cially steam-cooked 
to aid digestion and 
decrease scours. 


Ryde’s Cream 
Calf Flakes 


A Better Dry Feed 


These flakes elim- 
inate messy wet 
feeding. Made from 
the same quality in- 
gredients as our fa- 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


Distributors of: 
C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) 


Pure, honest, anthracene oil. 
The most permanent 
mite preventative 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


(an exclusively milk product) 


High in flavin, milk albumen, 


and milk minerals. 
nown. 


é 
\ 7 


he 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran Middlings 


TENNANT & Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


mous meal, only in 
easily digested, crisp 
flake form. 


Saves users up to 
4 on feeding costs. 


Ryde’s Nutritive Minerals 
Increase Health, Growth, Production 
Made from digestible cooked and 
ground egg shells, egg albumen 
plus other health-giving minerals. 


Sold exclusively through dealers 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago, Il. 


A UNANIMOUS CHOICE 
ON THE FIRST AND LAST 
BALLOT 
SAY RUSSELL DEALERS 


Poultry raisers in all parts of the 
country are turning to Russell's 
Large Round WormR Powder. They 
find that regular use of this economi- 
cal and effective remedy is proving 
satisfactory in the control and elim- 
ination of large round worms in 
fowls of all ages. 

It is recommended for use when 
chicks are two to four weeks old. 
It should then be used at regular 
30 to 60 day intervals right on 
through the growing age into the 
laying season. 

This powder is easily used by 
mixing with dry mash or coarsely 
ground feed. A $1 size package 
mixes properly with one hundred 
pounds of feed and will treat 150 
mature birds for a period of 5-7 days. 

Keep this profit-making remedy in 
stock at all times for there is a de- 
mand for it the year round. 


A NEW CAPSULE 


We now have available a new extra 
strength capsule for individual treatment. 
We do not ask you to take. our word for 
its effectiveness. We want every hatch- 
eryman and poultry supply dealer to test 
and try it. Just write us on your own 
letterhead and we will send you 100 
capsules absolutely free. 


I. D. RUSSELL CO. 


2461-B Harrison St., Kansas City, Mo. 
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Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. 


MUST SELL 
One Sprout-Waldron 22” attrition mill; one 
cob crusher; 12 ton feed mixer; Lane molasses 
- Good condition. Jas. F. Curtis, Sharon, 


ALFALFA HAY 
Fine first cutting alfalfa hay for sale. Will 
consider exchange for rye or barley, truck or 
carlot. West Bend Malting Company, West Bend, 
is. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter — grader — polisher — aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
Y The Feed Bag, Milwaukee, Wis. 


MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. 4 for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


FEED MIXER FOR SALE 
Burton No. 20 one ton mixer for light mashes; 
3000 lb. heavy mash, 4000 lb. scratch feed. 
Requires 5 H. P. to operate. In good condition. 
sg GM-8140, % The Feed Bag, Milwaukee, 
is. 


JUNIOR SALESMAN 
In northern West Virginia to sell well estab- 
lished line commercial mixed feed. Write KM- 
840, “% The Feed Bag, Milwaukee, Wis. 


OPPORTUNITY 
For resale salesman to develop into territory 
salesman for eastern Tennessee—sell full line 
mixed feeds. Write KEM-801, % The Feed Bag, 
Milwaukee, Wis. 


POSITION WANTED 
With feed manufacturer. Experienced in sa'es 
and promotional work. Extensive acquaintance. 
Capable of developing and promoting sanitary 
line. Salary secondary consideration if you 
have opportunity. Write RCS-84, “% The Feed 
Bag, Milwaukee, Wis. 


Between 25 and 30—sales minded—farm re- 
sale in western Wisconsin. Give experience 
and other information. Write SF-1840, “% The 
Feed Bag, Milwaukee, Wis. 


SCALE FOR SALE 
Richardson portable scratch feed automatic 
scale. Needs some repairs. Offer this cheap 
for cash or will trade. Write BC No. 408, ™% 
The Feed Bag, Milwaukee, Wis. 


@ P. FREDERICK OBRECHT & Son., Balt- 

imore Md. whose establishment was bad- 

ly damaged by fire last month is re- 

building and in addition is erecting a 

warehouse on adjoining property. 


EUROPEAN SHORTAGE 

Total continental European supplies of 
the bread grains—wheat and rye—this 
year appear to be 5 to 10 per cent under 
peacetime consumption requirements, ac- 
cording to the U. S. department of agri- 
culture. Feed grain production will be 
about normal, but the shortage of feed 
concentrates in Denmark, the Netherlands, 
and parts of Germany, countries which de- 
pend heavily on imports, will be particu- 
larly acute. 


«FOR FEED CALL « 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal—Biood Meal 


Superior Packing Co. 


St. Paul, Minn. 


E. K. STEUL CO. 
MADISON, WISCONSIN 
Manufacturers Representative 

For quality, satisfaction and 
service handle these popular 
Clinton feeds: 
Clinton Corn Gluten Feed 23% P. 
Clinton Sweet’d Gluten Feed 18% P. 
Clinton Corn Gluten Meal 41% P. 
Clinton Toasted Soybean Meal 44%P. 
Linseed Meal 
Oat Products & By-product Feeds 
Blackstrap Molasses In Tank Cars 


Get our prices when in the market. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 


502 Corn Exchange Bldg. Minneapolis 


00) gh in sex fertility 
Wheat Germ and growth. This blend 
and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 
Department 10 e South Whitley, Ind. 


Now! 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


EASTERN 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


GRAIN ELEVATOR 
CORPORATION 


Buffalo, N. Y. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St 
Board of Trade Bldg. 


. Louis, Mo. 
Kansas City, Mo. 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMPANY 


MINNEAPOLIS, MINN. 


Dried Skim Milk 


Cc. W. BURCKHALTER, INC. 


156 FRANKLIN ST., NEW YORK, N. Y. 


e Dried Buttermilk 


OCccIDENT 
MIXED FEED 
Hits the Feeding Mark 


hussel-Miller Milling Co, Minnsepels, Minn. 


LEARY 


MINNEAPOLIS 
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SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. @ Fostoria, O. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


1OOL8S wer 


American Corn Millers’ Federation................ 42 
Arcady Farms Milling Co. 6 
Armour & Co 45 
Atkins & Durbrow, Inc 10 
L. Bartlett & Son Co 28 
W. M. Bell Co 28 
Broadway Press 48 
Bunge Elevator Corp 50 
Cc. W. Burckhalter 52 
Calcium Carbonate Co 47 
Roy I. Campbell 29 
Capital Flour Mills Inc 48 
Cargill, Inc. 54 
Cereal Grading Co 48 
Classified Advertisements 52 
Herbert K. Clofine 49 
G. E. Conkey Co 48 
Corn Products Sales Co 41 
Denver Alfalfa Milling & Products Co............. 50 
Des Moines Oat Products Co.........cscsecesseeeeees 48 
Deutsch & Sickert Co 29 
Doughboy Mills, Inc 2 
Dreyer Commission Co 52 
Duplex Mill & Mfg. Co 50 
Eastern Grain Elev. Corp 52 
Feed Supplies, Inc 48 
Geo. Foust Co 48 
Franke Grain Company 5 
Fredman Bag Co 53 
Froedtert Grain & Malting Co... 28 
Fruen Milling Co 41 
General Biochemicals, Inc 5 
Hiawatha Grain Co 52 
Lowell Hoit & Co 28 
S. Howes Co. Inc 5 
Hubbard Milling Co 8 
T. E. Ibberson Co 39 
Iowa Feed Co 52 
Johnstone-Templeton Co. 29 
King Midas Flour Mills 56 
La Budde Feed & Grain Co.............scssscssssees 28-46 
Lapp Laboratories, Inc 54 
Larrowe Milling Co 16 
J. V. Lauer Co 29 
Leary Grain Co 52 
Limestone Products Corp. of America............ 14 
Maney Bros. Mill & Elevator Co 52 
Mathieson Alkali Works. 42 
Midland Hay & Feed Co 52 
Mohr-Holstein Com. Co 28 
Morton Salt Co 54 
Murphy Products Co.. 55 
Myles Salt Co 53 
Napthole, Inc. 19 
National Distillers Products 46 
National Food Company 50 
National Molasses Co 47 
National Oil Products Co 46 

Neahr & Co 31 
New England By-Products CorpP...........0 34 
Northeast Feed Mill 52 
Northern Milling Co 54 
Northrup King & Co 38 
Nutritional Research Laboratories, Inc......... 52 
Oyster Shell Products Corp.........cceeccseseeeeeees 45 
Philip R. Park, Inc 37 
Pecos Valley Alfalfa Mill Cow... 53 
Chas. Pfizer & Co 51 
Prater Pulverizer Co 44 
Purina Mills 23 
Quaker Oats Co 36 
Rapids Machinery Co 43 
Riebs Co. 29 
I. D. Russell Co 51 
Russell-Miller Milling Co 52 
Ryde & Co 51 
Dr. Salsbury’s Laboratories 24 
Sidney Grain Machinery Co... 49 
Silmo Chemical Co 40 
E. R. Squibb & Sons 13 
A. L. Stanchfield & Co 52 
E. K. Steul Co 52 
Stone Mountain Grit Co 50 
Stratton Grain Co 29 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 51 
Superior Packing Co 52 
Swift & Co 53 
Tennant & Hoyt Co 51 
Vio-Bin Corp. 21 
Vitality Mills, Inc 32 
Waterloo Mills Co 48 
Werthan Bag Corp 5 
White Laboratories, Inc. 35 


Firms that spend money to build good will ave 
less likely to do anything that might nullify. the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


:STABLISHED 1889 


FREDMAN BAG CO 
MILWAUKEE, WIS. 


= Pecos Valley Alfalfa Mill 
german, NM. 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 
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MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik’? Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


/ 
| 
Buy 
Wire m ° 
For Prices 
PocosValley 
7 
Vay 
== 
Your inquiry would be appreciated. | 
} 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY | 
MILWAUKEE e WISCONSIN 


tr 


= 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


MOLASSES 


In Block Form 


LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


INGREDIENTS 


Dried Molasses and Yeast Solids after Alcohol is 
removed, with added Minerals of Bone 
Phosphate of Lime 
Potassium Iodide — Iron Oxide — Bone Charcoal 
Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


CAPES 


RLOTK 


Write tor details 


Nevada, Iowa Minneapolis, Minn. 


Start Now for 
Better Mash Business 


There are lots of nice pullet flocks in your trade 
territory that will soon be ready for 


WISCONSIN 
EGG MAKER 


BIG FOUR 
MASH 


Once started on this money-making egg pro- 
ducer, they will be steady customers for the 
whole season. Get set to build up your fall egg 
mash business by stocking up NOW on Wiscon- 
sin Egg Maker or Big Four. 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 
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—in summer 


Bring’em Out It-with Murphys! 


Murphy’s Concentrates Give YOUR Business 
The Added “Pitch” to Beat Late Summer Slumps 


FEED CAN BE SOLD IN SUMMER! — especially in August and Sep- 
tember when pastures dry up. Hundreds of Feed Dealers_are selling 
Murphy’s Concentrates THIS Summer and have been doing it regularly 
year after year. 


Murphy’s Concentrates help you bolster up your sales yA the. tough 
Summer months just as surely and certainly as Murphy’s Concentrates 
help farmers and poultrymen bolster up their dry pastures and get better 
results and more profit out of their feeding operations. Every time you 
help your customers make more profit YOU profit too, and that’s why 
Murphy’s Feeds help you lick that Summer-sfump. 


Murphy’s Radio Advertising never lets down in the Summer months. 
Murphy’s feeding results stand out big on Summer rations. Murphy’s 
Concentrates help cut feeding costs and give your Summer Sales that 


EXTRA lift. 


MURPHY PRODUCTS CO. ¢ BURLINGTON, WIS. 


Make MORE Money with Marphy’s 


} 
| 
: 
} 
: 
i _ 
if 


ELECTRIC POWER MAKES 


_UST as electricity serves many purposes 
NEN aN == throughout the farm, KING MIDAS 
\ a $ is the all-purpose flour in the kitchen — 


ie Ny making baking easier and more economi- 


cal for the housewife. KING MIDAS 
FLOUR produces delicious cakes and 


tempting pastries as well as big whole- 


some tasty loaves of bread and all varieties 
of rolls. It may always be depended 


upon successfully to fulfill every baking 
requirement. 


. . » The days when daily chores 
were a weary drudgery following 
hours of hard work in the fields 
are a thing of the past on most 
farms. A mighty tireless giant — 
rural electrification — has come to 
help the farmer pump his water, 
cut his wood, milk his cows and 
light his home and his barn. Elec- 
tric power helps agriculture keep 
pace with progress in America. 


MIDAS 


CHORES EASIER... 
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